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SECTION 1  

 

INTRODUCTION  

 

 

1.1 Aim  
 

This Strategy has been prepared in order to guide the economic regeneration activities of North 

Wiltshire District Council from April 2005 ð March 2009. It serves as a vehicle that both meets the 

obligations of the Authority under the Local Government Act 2000 and places the District 

Councilõs economic regeneration activities in its wider strategic context. Specifically, developing the 

regional and sub-regional agenda, other District Council policies, and the key issues affecting the 

North Wiltshire economy. 

 

The District Council is not the only ôplayerõ whose activities benefit the North Wiltshire economy. 

This Strategy, therefore, prioritises working in partnerships with organisations in the public, 

voluntary and private sectors at regional, county and local levels in order to develop sustainable 

programmes that will have a long term beneficial impact on the District. 

 

 

1.2 Structure  

 
The Strategy is structured as follows: 

 

Ç Section 1  (this section) introduces the Strategy by outlining its definition/scope, methodology 

and period/review. 

 

Ç Section 2  describes how this Strategy relates to the other strategies of the District Council 

and to the activities of other agencies and organisations in Wiltshire and the SouthWest. 

 

Ç Section 3 gives a thumbnail sketch of the North Wiltshire economy, presenting some of the 

key indicators in relation to the Districtõs economy and analysing the main issues from the 

consultations undertaken. 

 

Ç Section 4  presents the aims, objectives and action plans developed in response to the issues 

identified in the previous section. 

 

 

1.3 Definition/Scope  

 
The dictionary definitions of the key ôRegenerationõ is 

 

 ò to improve a place or system, especially by making it more active or successful ó. 

 

The term ôRegenerationõ is increasingly being used in the United Kingdom to cover a broad and 

often diverse range of activities and objectives (or terms) including: 

 

Ç Economic development 

Ç Community development 

Ç Renewal 

Ç Enhancement 

Ç Refurbishment 

Ç Civil renewal 

Ç Community Cohesion 

Ç Liveability. 
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There does not appear to be any consistency across organisations ð whether public, private or 

voluntary, with regard to those activities included in the term ôRegenerationõ. Quite often it is 

linked to the way organisations are structured.  

 

In North Wiltshire District Council, the Regeneration and Asset Management Team was created in 

December 2004 to be responsible for the following key areas of activity: 

 

Ç Economic Regeneration  

 

Ç Countryside and Open Space 

 

Ç Asset Management of Councilõs property. 

 

These three areas of activity are covered by three separate North Wiltshire District Council 

strategic documents, as follows: 

 

Ç This Economic Regeneration Strategy 

 

Ç The Countryside & Open Space Strategy 2004-2008 (summarised in section 2.2) 

 

Ç The Asset Management Plan 2005/2008 (summarised in section 2.2) 

 

These three documents all cover ôRegenerationõ. They link together and combined form the overall 

Regeneration Strategy for North Wiltshire District Council, which the Regeneration and Asset 

Management Team lead on. 

 

 

 

 

 

 

 

 

 

 

All three documents combined 
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1.4 Methodology  

 
In spring 2004 a document summarising the services provided by the former Urban and Rural 

Regeneration Team of the District Council was published. The document aimed to capture the 

communities views on its services, a survey was included as part of the document. The document 

was distributed to the North Wiltshire business community, to partner agencies and to the general 

public. 

 

The 97 responses highlighted some key issues, which the following groups were consulted on via 

specific meetings in 2004: 

 

Ç North Wiltshire District Council Member Regeneration Working Group 

Ç North Wiltshire Economic Consultative Group 

Ç Chippenham Chamber of Commerce 

Ç Corsham Chamber of Commerce 

Ç Calne Chamber of Commerce 

Ç Malmesbury Chamber of Commerce 

Ç Wootton Bassett Chamber of Commerce. 

 

Desk research on economic profiles and significant issues coming out of Section 2 (The Regional 

and Local Policy Context) was undertaken by officers of the Regeneration and Asset Management 

Team. 

 

The following groups were consulted on the draft document: 

 

Ç North Wiltshire District Council Member Regeneration Working Group. 

Ç North Wiltshire Economic Consultative Group. 

Ç Various relevant officers of other teams in the District Council. 

 

The final document was given full consideration and approval by the District Council Executive 

Committee on 14 April 2005  

 

1.5 Period and Review  
 
The period of this Strategy was 2005 to 2008. This has now been extended until 2009 following the 

decision to have a unitary authority for Wiltshire from 1st April 2009. 

 

 This period was chosen for the following reasons: 

 

Ç It was in line with the period for the Wiltshire and Swindon Economic Strategy, which covers 

2003 to 2008 

 

Ç It was in line with the period for the District Councilõs Countryside and Open Space Strategy. 

 

Ç It was partly in line with the aims of the current Corporate Business Plan, which extend from 

2004 to 2007 and the relevant key action/date, which is ò to deliver Regeneration Strategy for 

North Wiltshire by the end of 2008 ò 

 

Ç It is logical to link this Strategy to the District Council election cycle as far as possible. The last 

full election was held in May 2007.  

 

Any significant amendment will need to be approved by the Executive Committee.  

 

In approving the Strategy on 14 April 2005, the Executive Committee resolved that delegated 

authority be given to the Regeneration and Asset Management Team Leader, in consultation with 

the Lead Member for Regeneration and Assets, to make minor amendments or adjustments to the 
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Strategy as it evolves. Changes in Structure of the Team occurred in May 2006. Giving 

responsibility for adjustments to the Assets, Design and Regeneration (ADR) Manager. 

 

Each amended Strategy will have the issue number and month stated on the front cover.  

 

Copies of the current Strategy can be obtained from the Councilõs website 

(www.northwilts.gov.uk/business) or from the Councilõs ADRTeam. 

 

The outline actions and the detailed actions contained in the current Work Plan of the District 

Councilõs ADR Team will have formal  reviews and ongoing monitoring. This will be the 

responsibility of the Community and Environment Strategic Manager/ Regeneration and ADR 

Manager in consultation with the Lead Member for ADR.  

 

The processes for performance monitoring include a monthly review involving the Lead Member 

and the Corporate Management Board and a six monthly monitor of the implementation of the 

Strategy by the Lead Member. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

SECTION 2  

http://www.northwilts.gov.uk/business
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REGIONAL AND LOCAL POLICY CONTEXT  

 

Implementation of this Strategy over the forthcoming years will provide a continuing opportunity to 

strengthen co-operation between the key players in the North Wiltshire economy. This co-

operative, partnership approach will enable the determination of common goals and priorities and 

will facilitate the pooling of limited resources on a project by project basis to enable maximisation 

of funding support from the principle funding bodies. 

 

As equally important as the strategic partnerships at a County and Regional level are the locally 

based and issue focused partnerships, where the District Council works with town and parish 

councils, voluntary sector groups and business groups. These enable an appreciation of the issues 

affecting local communities, which dictate how all local authorities tailor their policies to suit their 

own circumstances. 

 

This section also places this Strategy in its policy content, particularly in terms of other policy 

documentation and initiatives of the District Council that will have an affect on its economic 

regeneration activities during 2005/09. 

 

2.1 Strategic Context  

 
South West of England Regional Development Agency (SWERDA) and the South 

Wes t Regional Assembly  

 

SWERDA was established in April 1999 to deliver Government policy and programmes in the 

South West region. One of the groupõs key roles is to develop an economic strategy for the region. 

 

The current Strategy is the Regional Economic Strategy (RES) for the South West of England 2006-

2015, which SWERDA published in association with the Regional Assembly. 

 

The Strategy Vision is 

 

òSouth West England will have an economy where the aspirations and skills of our people 

combined with the quality of our physical and cultural environment to provide a high quality of life 

and sustainable prosperity for everyoneó. 

 

Running through the vision and therefore the RES, is a commitment to sustainable development and 

equality of opportunity. The specific statement of intent is as follows: 

 

ò South West England will demonstrate that Economic Growth can be secured within 

environmental limits to bring prosperity to the regionó.  

 

The vision will be realised through the application of three Strategic Objectives and associated 

regional priorities as follows: 

 

1. Strategic Objective 1  

Successful and Competitive Businesses  

 

Regional Priorities 

 

Ç Support business productivity 

Ç Encourage new enterprise 

Ç Deliver skills for the economy 

Ç Compete in the global economy 

Ç Promote innovation 
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2. Strategic Objective 2  

Strong and Inclusive Communities  

 

Regional Priorities 

 

Ç Improve participation in the economy 

Ç Regenerate the most disadvantaged areas 

Ç Plan sustainable and successful communities 

 

3. Strategic Objective 3  

An Effective and Confi dent Region  

 

Regional Priorities 

 

Ç Improve transport networks 

Ç Promote and enhance what is best about the region 

Ç Improve leadership, influence and partnership 

 

It is important that local partners use the Regional Economic Strategy to guide activity locally 

ensuring better integration and more efficient delivery on the ground. It recognises the important 

role that local authorities play in delivering locally based projects in ways that are sensitive to local 

needs. 

 

The RES Delivery framework sets out activity that will be taken forward in 2006 ð 2009 to address 

the regional priorities that have been identified. It sets out confirmed activities with lead 

organisations and measures of progress.  

 

Wiltshire S trategic  Economic Partnership (WSEP)  

 

The Wiltshire Strategic Economic Partnership (WSEP) was established on 1st April 2007, when the 

Wiltshire and Swindon Economic Partnership changed its area of geographic responsibility, and 

therefore also its name, to cover just Wiltshire.  

   

The new WSEP now promotes the economic well-being of Wiltshire, which covers the Districts of 

Kennet, North Wiltshire, Salisbury and South Wiltshire and West Wiltshire.  Its members are 

drawn from a range of private, voluntary and public sector organisations and it is chaired by 

someone from the private sector.  

   

WSEP is a Company Limited by Guarantee, but it is a strategic body without resources of its own 

to deliver economic development and regeneration activity.  Its partners therefore responsible for 

taking forward agreed areas of work to develop and improve the economy of Wiltshire.  

   

WSEP is the main strategic interface between the area and regional organisations such as the South 

West of England Regional Development Agency, the Government Office for the South West and 

the South West Regional Assembly.  The Partnership is responsible for overseeing the delivery of 

the Economic Development and Enterprise block of the Wiltshire Local Area Agreement and is in 

the process of developing an economic strategy for Wiltshire.  

 

Separate arrangements now exist for Swindon, however, the two geographic areas are still 

dependent on each other, and cross-boundary working will continue on issues such as 

infrastructure, supply chain matters, tourism etc.  A Wiltshire and Swindon Strategic Economic 

Forum, with representatives from both of the Strategic Economic Partnerships, will meet twice a 

year to discuss areas of common interest.  
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Tourism  

 

Visit Wiltshire  

 

The creation of sub-regional Destination Management Organisations was one of three key 

objectives (alongside sustainability and quality) in the South West Regional Development 

Agency/South West Tourism Strategy Document Towards 2015:  Shaping Tomorrow's Tourism 

published in 2005. Visit Wiltshire has been set up and the Head of Partnership was appointed in 

March 2008.  

 

The Vision: Visit Wiltshire will grow the profile, value, quality and profitability of the visitor economy in 

Wiltshire in a sustainable way. 

  
 The  key objectives  for the first three years : 

 

Profile    Increase the visibility of Wiltshire and its assets by increasing the number and 

quality of leads by at least 2% pa over and above industry's average growth for 

brochure enquiries, on-line bookings and website hits. 

Value    Increase the average spend per staying visitor and per day visitor by at least 

2% pa above the rate of inflation while seeking to achieve parity with 

comparable benchmarked destinations and seeking to increase average 

occupancy and the number of visitors  by 2% pa   

Quality     Maintain the quality of visitor satisfaction at 95% and above, while increasing 

the percentage of quality assured organisations by 2% pa 

Profitability     Increase Wiltshire's market share of the higher value sector of the visitor 

economy and provide cost saving membership benefits.    

Sustainability  Increase the number of Green Tourism Business Scheme businesses by 2% 

per year and improve the overall attitude to and awareness of sustainability 

issues 

Research Undertake appropriate, cost-effective research to identify relevant 

benchmarks against which future targets can be set and evaluated 

 
The New Partnership  outcomes :  

 

 Being the voice of and for tourism within the county 

 Being the custodian and delivery mechanism for the Destination Management Plan 

 Being the primary focus for the sourcing of external funding for tourism development   

 Integrating the visitor and cultural economy into the sub-regional economy 

 Bringing together all those with an interest in tourism in the county 

 Developing attractive careers-based employment for local communities 

 Encouraging a year-round approach when developing new tourism products 

 Creating a professional tourism marketing function capable of delivering innovative marketing 

programmes responding to different needs around the county 
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 Building relationships with those managing the public realm  

 Building on locally distinctive product to reflect the diversity across the county 

 Delivering a level of brand momentum that creates a growing awareness of the uniqueness of 

Wiltshire and buy-in amongst stakeholders, visitors and local communities  

 Driving up business quality and performance in a sustainable way 

 
Wiltshire & Swindon Rural Regeneration Partnership  

 
The SWRDAõs Rural Renaissance initiative is delivered in Wiltshire and Swindon by the Wiltshire 

and Swindon Rural Regeneration Partnership. This Partnership has adopted the following mission 

statement: 

 

To address the key areas of economic, social and environmental imbalance which are detrimental to the 

quality of life and well being of those that live and work in rural areas. 

 

The Partnership will work towards this aim through the management and investment of rural 

development funds in a number of local programmes and projects in accordance with regional and 

local strategic objectives. The Partnership will ensure that these supported activities deliver outputs 

which demonstrate progress towards achieving these objectives.  

 

As well as managing Rural Renaissance Funding, the Partnership will also provide the mechanism for 

managing other delegated rural development funds. 

 

Aims and Objectives of Partnership  

 

The Partnership remains focussed on is five core themes:  

 

SO1 Conducive environment for rural enterprise  
 

SO2 Workforce training and development  
 

SO3 Facilities and services 
 

SO4: Social and economic exclusion 
 
SO5: Rural workspace. 
 
Local Strategies Partnerships, Community Strategy and Community Plans  

 

The Wiltshire Strategic Board at County level and the emergence of the North Wiltshire Local 

Strategic Partnership (LSP) has broadened the scope of partnership activity in the Sub-Region and 

at local level. 

 

Over time the North Wiltshire LSP will mature and facilitate an integrated approach to local 

wellbeing and countryside and land based issues.  The LSP has recognised òeconomic viabilityó and 

òcountryside and land based issuesó as key priority areas included in the draft Community Strategy 

for North Wiltshire. 

 

This Strategy will recognise these developments, particularly in the review of the Outline Actions. 
 

2.2 Review of Relevant North Wiltshire Dis trict Council Policies and Strategies  

 

This Strategy has been prepared in the context of a number of other District Council Policies and 

Strategies that influence directly or indirectly the development of the Districts economy. 

 

 



Economic Regeneration Strategy 20 05-2009                                             

11 

Corporate Business Plan 20 06 ð 2009 

 

2020 Vision  

 

The District Council has developed a long-term vision for 2020 in consultation with local people. 

To measure the progress towards this vision a series of milestones have been set that link into the 

priority areas set out in the Business Plan. The Vision is renewed every year to ensure that it 

continues to represent the views and aspirations of communities and compliments the North 

Wiltshire Community Strategy.  

 

Part of this vision is to have a diverse and flexible local economy with sustainability at the heart of 

everything that the Council does. 

 

Corporate Aims  

 

To reinforce the Councilõs culture, the Councilõs Mission Statement òImproving North Wiltshireó 

underpins all of the Councils activities. The theme of improving North Wiltshire is carried through 

into the Councilõs four Corporate Aims, which are: 

 

 To create a customer service culture by investing in and empowering those who serve the 

public. 

 

 To ensure high quality, cost effective services. 

 

 To enable the provision of responsive, accessible and fair services delivered with courtesy and 

care. 

 

 To safeguard and enhance the assets and resources of North Wiltshire and the wider 

community. 

 

The Corporate Priorities for 2006 -09 are:  

 

 Customer Focus, Equality and Diversity, and Partnership Working  

 Waste and Recycling 

 Housing  

 Cleaner, Safer and Better Streets 

 Spatial Planning (including Local Plan/Local Development Framework) 

 Buoyant Economy 

 Healthy Lifestyles (including Sports Development and Arts Development) 

 Car Parks and Decriminalisation 
 

The actions included in the 2006/09 Corporate Plan have been incorporated into the Action Plans 

in this Strategy. In addition, one of the actions is to òImplement Regeneration Strategy Actionsó. 
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Countryside and Open Space Strategy (C&OS S) 2004-2008 

 

The C&OSS sets out how the Council will work with partner organisations, and by itself, in 

managing the landscape, recreation, open space and biodiversity of the District. It is set against a 

background of rural regeneration ð one of the Councilõs priorities ð as many of the policies will go 

someway to sustaining the rural economy. It was approved by Council on 4 November 2004. 

 

The aims of the Strategy are: 

 

Ç To ensure that maximum protection is afforded to a valuable resource. This will be achieved by 

following the procedures and guidelines set out in PPG17 (Planning for  Open Space, Sport and 

Recreation) and PPG9 (Nature Conservation), amongst other policies 

 

Ç To establish a framework for current and future projects, both within the countryside and 

open space, to allow optimal leisure use of the natural environment of the District, whilst 

protecting and enhancing its value for wildlife 

 

Ç To enable the direction of a limited financial resource, support funding applications to external 

sources, and benefit from planning gain 

 

Ç To link into the emerging Community Planning Process so that the citizens of North Wiltshire 

have an input into the provision and management of countryside leisure facilities; and particular 

this Strategy and the Asset Management Plan, which combine to form the Regeneration 

Strategy, as outlined in Section 1.3 

 

Ç To complement the Councilõs other policies, regarding social well-being and the economy in 

rural areas. 

 

The C&OSS has four key themes: 

 

Ç Landscapes 

 

Ç Nature Conservation 

 

Ç Recreation 

 

Ç Open Space. 

 

Each theme has various policy statements, which are included as Appendix 1 . The Strategy has no 

action plans. The document is a ôframeworkõ, setting out the areas of work and type of priorities 

that the Council will support. 

 

Concurrent with the four key themes, the Council has developed the following five General 

Principles that set the framework and outline the most appropriate and realistic methods for the 

Council to adopt to achieve its goals. These General Principles are: 

 

Ç 1: Maintain and enhance the quality of the countryside, through influencing land use, design and 

management. 

 

Ç 2: Establish whether existing partnerships are effective, both financially and in terms of the 

partnership meeting the aims of the Countryside & Open Space Strategy, and implement any 

changes accordingly. 

 

Ç 3: Widen opportunities for recreation and leisure use of the countryside in ways compatible 

with nature conservation objectives, whilst raising awareness of land management issues. 
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Ç 4: seek to raise awareness of the countryside and countryside facilities and ensure that the 

promotion is co-ordinated both internally and with partner organisations, to ensure that the 

maximum benefit is realised, without causing detrimental effects. 

 

Ç 5: Management of the open space resource in the District will be undertaken in a manner that 

will ensure that maximum community benefit is obtained. 

 

Asset Management Plan  

 

The current Asset Management Plan covers the period from 2006 ð 2008. The AMP has been 

updated to concur with current government guidelines and to fit with the Councilõs changed 

circumstances and its Corporate Aims and Objectives. The Plan has been reviewed to take it up 

until 2009. 

 

The District Council has property assets worth £56,736,000. The Council also leases property. The 

properties are located throughout the District. Managing those assets effectively is recognised as a 

service priority for the District Council, and the authority has accordingly established organisational 

mechanisms and systems to ensure that the maximum return for the Council and local 

communities is obtained from land and property assets. 

 

The following principles underpin the Councilõs asset management work: - 

 

 to enable the effective use of appropriate property in order to enhance service delivery 

 to maximise opportunities from the Councilõs property holdings, including the generation 
of income where appropriate,  

 to minimise liability and focus expenditure 

 to facilitate joint arrangements with other, partner organisations, including other local 

authorities 

 to help the Council determine whether and where to put further resources in terms of 

maximising benefits from assets 

 to consider whether the assets that the Council owns are of the right type and location 

for the best implementation of its objectives. 

 to enable the efficient identification and disposal of surplus assets 

 

All proposals and actions arising from the AMP must be examined for their impact on sustainability 

according to 4 main principles recommended by Central government: 

 

- social progress that recognises the needs of everyone 

- protection of the environment 

- prudent use of natural resources 

- maintenance of strong and stable levels of economic growth and employment. 

 

These principles therefore underlie all aspects of the AMP. A number of specific areas are woven 

into the AMP and can lead to more sustainable forms of development: 

 

- design that supports a sustainable future 

- sustainable construction techniques 

- infrastructure to support sustainable development 

- renewable energy technologies 

- energy conservation 

- recycling 

- managing open space and natural areas 

- waste disposal 

- linking with stakeholders and contractors as partners to prepare agreed sustainability principals. 
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Development Plans  

 

The North Wiltshire Local Plan to 2011 sets out detailed policies to guide development in North 

Wiltshire and allocates particular areas suitable for housing, business, retail and other uses. The 

Local Plan is also used as the basis for making decisions on all types of planning applications ranging 

from household extensions to application for major development. 

 

The Local Plan process must take into account the Integrated Regional Strategy of the Regional 

Assembly and in particular two components, namely the draft Regional Planning Guidance and the 

emerging Spatial Strategy. These documents state that the focus for new growth in this part of the 

South West will be in Swindon and not in the rural areas. The result is that not only will the new 

North Wiltshire Local Plan 2011 be unlikely to be allocating substantial new employment land but it 

seems likely that any future growth beyond 2011 that might be allocated to North Wiltshire will 

almost exclusively be expected to be at Chippenham. 

 

The government has introduced a new form of plan making, which requires district councils to 

prepare Local Development Frameworks. These will in due course replace the adopted Local Plans, 

prepared by the District Council and the adopted Structure Plan, prepared by the County Council. 

 

The Local Development Framework (LDF) will set out the Council's policies for meeting the 

community's economic, environmental and social aims for the future, where this affects the 

development and use of land. 

 

The Local Development Framework will comprise the following parts: 

Á Local Development Scheme  (LDS)  This document sets out the overall timetable for the 

production of the LDF.  

Á Statement of Community Involvement  (SCI).  This document sets out how the Council will 

involve the community during the production of documents to be contained within the LDF. 

Á Local Development Documents (LDDs).  Local Development Documents can comprise of a 

Core Strategy, Specific Allocations of land, Area Action Plans, Proposals Maps, General 

Development Control Policies and Supplementary Planning Documents such as Parish Plans 

Á Sustainability Appraisal / Strategic Environmental Assessment  (SA/SEA).  The policies 

and proposals contained in the Local Development Framework must be appraised to ensure that 

they contribute to the aims of Sustainable Development. The SA/SEA document will set out the 

results from this appraisal. 

Á Annual Monitoring Report  (AMR).  This is a yearly report which assesses the implementation 

of the Local Development Scheme (LDS) and the extent to which policies in Local Development 

Documents are being achieved. 

 

The Evidence Base comprises a range of work undertaken either by staff within the Spatial 

Planning Team or by external consultants. This includes a housing market assessment, a retail study, 

employment Land Review, gypsy and traveler accommodation needs assessment and site search 

information. 

The Regional Spatial Strategy for the South West 2006 ð 2026 

 

The Regional Spatial Strategy is a planning strategy for the region and will supersede the Regional 

Planning Guidance (RPG) 10. The essence of the RGP 10 is to direct most of the development to 

11 Principal Urban Areas and a number of other strategic centres for growth while catering for 

growth range of needs across the region, integrating transport, planning and protecting the 

environment. 

http://liveinternet.northwilts.net/index/env/planning/localplans/ldf/local_development_scheme.htm
http://liveinternet.northwilts.net/index/env/planning/localplans/ldf/sci.htm
http://liveinternet.northwilts.net/index/env/planning/localplans/ldf/sustainability_appraisal.htm
http://liveinternet.northwilts.net/index/env/planning/localplans/ldf/annual_monitoring_report.htm
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Appraisal of the RPG 10 has shown that the thrust of the strategy was broadly correct but that it 

needed updating to take the region up to 2026. The new strategy is more positive, explicit and 

prescriptive regarding matters that require a strategic approach. It is a new kind of strategy that 

responds to the Governments challenge to build sustainable communities.  

 

The Regional Assembly is required to prepare the Regional Spatial Strategy (RSS) on the basis of 

partnership working with regional stakeholders and community involvement. A programme of 

consultation and engagement has been carried out throughout its development. The final RSS will 

be issued during 2008.  

 

The full document can be viewed at www.southwest-ra.gov.uk. 

 

 

SECTION 3  

 

ECONOMIC PROFILE AND SUMMARY OF KEY ISSUES  

 

This section provides the context for the District Councilõs Economic Regeneration activities, 

presenting, firstly some of the key indicators in relation to the Districtõs population and workforce, 

and, secondly, a summary of the key issues affecting each of the eight Activity Areas. 

 
3.1 Local Economic Profile  

 

North Wiltshire is a predominately rural district situated in the west of England, between the 

major population centres of Swindon to the east, and, Bath and Bristol to the west. Traditionally, 

the Districtõs economy has been based around its six market towns, but with increasing economic 

growth along the M4 corridor the North Wiltshire economy is rapidly modernising. 

 

Given this, North Wiltshireõs economy is now being effected by economic forces at the regional, 

national and, increasingly, the global scale. Clearly, therefore, the North Wiltshire Economic 

Regeneration Strategy must be written to take account of those forces acting within the District. A 

comprehensive summary of the wider economic situation currently affecting North Wiltshire is 

given in the Wiltshire and Swindon Economic Assessment produced by the Wiltshire and Swindon 

Economic Partnership. This can be viewed at www.WSEP.org 

 

The following is a summary of some of the key quantitative indicators relating to the North 

Wiltshire economy. 

 

POPULATION  

 

Population of North Wiltshire 

 

North Wiltshire  2001 

Male 

Female 

Total  

62,035 

63,335 

125,370 

Age 0-19 

Retirees 

32,101 

21,435 

Calne Urban Area 

Chippenham Urban Area 

Corsham Urban Area 

Cricklade Urban Area 

Malmesbury Urban Area 

Wootton Bassett Urban Area 

13,789 

33,189 

8,219 

3,961 

5,092 

11,043 
Source: census population 2001 (NOMIS) 
Retirees = males 65+ females 60+ 

http://www.wsep.org/
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North Wiltshire is the second most densely populated district in Wiltshire at 1.63 people per 

hectare. Population has increased by over 12,000 or 12% between 1991 and 2001. Short-term 

projections show that the total population is likely to increase from 125,370 to around 128,425 by 

2006. 

 

North Wiltshire has a higher population of 0-14 year olds, 30-44 yr olds and 45-59 year olds than 

the England rate. It has fewer people of retirement age and above. 

 

86% of the population of North Wiltshire are economically active which is higher than that for the 

South West (81.4%) or the UK (78.2%) 

 

 

SKILLS 

 

 Qualifications  

 All figures are for working age. 

  

 North Wiltshire 

(numbers)  

North 

Wiltshire (%)  

South West 

(%) 

GB        

(%) 

NVQ4 and above 19,000 25.0 26.1 25.2 

NVQ3 and above 33,000 43.2 45.6 43.1 

NVQ2 and above 50,000 64.0 65.1 61.5 

NVQ1 and above 64,000 82.0 81.8 76.0 

Other Qualifications 6,000 7.6 7.5 8.8 

No Qualifications 8,000 10.4 10.7 15.1 
 Source: local area labour force survey (Mar 2003-Feb 2004)  
 

 WORKFORCE  

 

 Employee Jobs  

 

 North Wiltshire (employee jobs)   
  

Source: annual business inquiry employee analysis (2003) 

 

 Percentages are based on total employeeõs jobs 
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 North 

Wiltshire (%)  

South 

West (%)  

GB            

(%) 

Distribution, Hotels & 

Restaurants 
27.7 27.4 24.7 

Transport & 

Communications 
6.1 4.7 6 

Finance,IT,Other 

Business Activities 
12 17.3 19.8 

Public Admin, 

Education & Health 
22.1 27.2 25.8 

Other Services 5 4.6 5.2 
Tourism Related 10.9 9 8.1 
Manufacturing 20.5 12.5 12.6 
Construction 4.5 4.4 4.4 

 Source: annual business inquiry employee analysis (2003) 

 
 

Ç North Wiltshireõs employment structure remains based around manufacturing, with over 20% 

of the Districtõs employees working in that sector. Other key sectors include, distribution ð 

Hotels and Restaurants, Public Admin and Education and Health. 

 

Ç North Wiltshire has a significantly greater percentage of its workforce employed in 

manufacturing than for the Southwest and for the UK as a whole. 

 

AGRICULTURE & HORTICULTURE  

  

The total agricultural and horticultural land in North Wiltshire in 2003 was 60,179 hectares. This 

represents a decline of 2.3% from 1990 when 62,174 were dedicated to the same use. The number 

if agricultural holdings have however, increased from 1,105 in 1990 to 1,234 in 2003. 

 

Area  Total Hectares  Number of Holdings  

 1990 2003 1990 2003 

Wiltshire & Swindon 270,417 271,065 3,131 3,529 

Swindon 14,900 13,935 184 202 

Kennet 79,688 79,157 596 669 

North Wiltshire  62,174 60,719 1,105 1,234 

Salisbury 77,120 79,864 736 849 

West Wiltshire 36,535 37,390 510 575 
Source: DEFRA Agricultural Census 1990/2003 
 

FARM EMPLOYMENT  

 

The following table shows the number of people employed on farms. North Wiltshire has 

considerably more than the other districts in Wiltshire. There has been a decline in the number of 

people working in this sector throughout the county with the lowest rate of decline being in North 

Wiltshire. 

 

 Area  1990 2003 % Change 1990-2003 

Wiltshire & Swindon 8,642 7,061 18.2 

Swindon 433 346 20.1 

Kennet 1,988 1,571 21.0 

North Wiltshire  2,623 2,196 16.3 

Salisbury 2,071 1,783 13.9 

West Wiltshire 1,527 1,166 23.6 
 Source: DEFRA Agricultural Census 1990/2003 
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UNEMPLOYMENT  

 

The Jobseekerõs Allowance (JSA) is payable to people under pensionable age who are available for, 

and actively seeking, work of at least 40 hours a week. 

 

 

Total JSA Claimants  

 

The percentage figures show the number of JSA claimants as a proportion of resident working-age 

people. 

 

 North Wiltshire 

(numbers)  

South West    

(Numbers)  

GB     (Numbers ) 

 

All People 

2005 

612 

2006 

850 

2005 

44,260 

2006 

49,270 

2005 

727,790 

2006 

798,470 

Males 409 590 31,580 34,990 526,590 574,030 

Females 203 260 12,680 14,280 201,200 224,430 
Source: claimant count with rates and proportions (August 2006) 

 

 JSA Claimants By Age  

 

The percentage figures represent the number of JSA claimants in a particular category as a 

percentage of all JSA claimants. 

 

 North 

Wiltshire 

(numbers)  

North 

Wiltshire 

(%) 

South   

West        

(%) 

England          

                                                                                                    

(%) 

By age of claimant  

Aged 18-24 260 31 29 31 

Aged 25-49 430 51 52 53 

Aged 50 and over 150 18 18 16 
Source: claimant count ð age (August 2006) 

 

North Wiltshire has a rate of people claiming Jobseekers Allowance that is similar to that for the 

South West and England.  

 

EARNINGS BY WORKPLACE  

 

Average earnings in pounds for employees working in the area. 

 

 North Wiltshire 

(pounds)  

South West  

(pounds)  

GB    

(pounds)  

Gross Weekly  Pay 

Full-time workers 462 408 452 

Male full-time workers 588 509 559 

Female full-time workers 285 308 343 

Hourly Pay  

Full-time workers 13.40 12.31 13.37 

Male full-time workers 14.92 13.49 14.70 

Female full-time workers 10.34 10.79 11.64 
Source: New Earnings Survey: workplace based statistics by SOC 2000 occupations (2007) 

# Sample size too small for reliable estimate 
 

Earnings in North Wiltshire are generally higher than those in the South West and UK except for 

female workers. 
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VAT REGISTERED BU SINESS 

 

Percentages are based on stock (at end of year) 

 

 North Wiltshire 

(numbers)  

South 

West 

(Numbers)  

GB  

(Numbers)  

Registrations 485 15,745 182,205 

De-registrations 340 12,095 143,0707 
Source: vat registrations/de-registrations by industry (2006) 

 

New company registrations in North Wiltshire is of a similar rate to that of the South West and 

the UK. De-registrations are slightly lower. There is a net increase in the number of new 

businesses in the District. 

 

3.2 Key Issues in the North Wiltshire Econ omy  

  

The following summary of key issues in the North Wiltshire economy derives from an analysis of 

the considerable amount of information and views obtained from the consultation and research 

undertaken, as outlined in Section 1.4. 

 

The analysis is based on four areas that form the basis of strategy formulation, outlined in Section 

4. These Strategy Areas are: 

 

 

 

 

 

 

In addition, consideration is given to workforce and training and to poverty and social exclusion. 

 

 

Business Infrastructure and Inward Inve stment  

 

Ç There is significant pressure for housing, leisure and employment land within North Wiltshire. 

This is largely due to the fact the district is strategically located with excellent transport 

infrastructure and benefits from an attractive and varied rural and urban environment. 

 

Ç Within the District there is a housing affordability problem; the average income is £22,270 and 

the average house price is £220,000. 

 

Ç Population levels are continuing to rise and this needs to be lead by corresponding 

strengthening of the areaõs employment base, in order to maintain a sustainable and buoyant 

local environment. Conversely, the basic regional planning principle is that relevant authorities 

should not attract population into the South West for its own sake but to ensure that what is 

attracted is to support its economic health.  

 

Ç The reservation and re-use of brownfield sites within towns and villages for employment is a 

priority, although it is noted that it may not be possible to resist the conversion to housing. 

The attractive rural environment must be preserved for both environmental and economic 

reasons. This is particularly relevant given the large areas of former MOD land that are now 

becoming redundant. 

 

Ç North Wiltshire is an extremely attractive business location and demand for new sites from 

companies outside the district is high, especially those sites that are strategically located near to 

Business Infrastructure and Inward Investment  

Business Support  

Market Towns  

Rural Communities  
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the main roads. However, there is a significant amount of workforce export to neighbouring 

urban areas such as Swindon and Bristol. 

 

Ç Maintaining and enhancing the areaõs quality lifestyle image is essential to sustaining this demand 

and this message needs to continue to be promoted at the most appropriate level, be that 

County or Regional. 

 

Ç The key challenge for this Council is, within the confines of the Local Plan, to assist to 

encourage investment including clear processes for employment related planning applications, 

ensuring that the needs and expectations of new companies are accommodated and that they 

are successfully embedded into the workforce and local supply networks. 

 

Specific issues from the consultation: 

 

Ç High demand for high quality, affordable smaller units 

Ç Shortage of business premises throughout the district 

Ç Out commuting 

Ç Little opportunity for small businesses to grow in the District 

Ç Few properties available freehold 

Ç Redundant agriculture buildings lend themselves to conversion to business use 

Ç Pressure on land values squeezes employment uses out 

Ç Land owners ôhold outõ for residential or retail uses 

Ç North W iltshire is a net exporter of jobs on a daily basis 

Ç North Wiltshire Local Plan allocates sites for employment use 

Ç Regional Spacial Strategy and the growth of Swindon. 

 

Business Support  

 

Ç Businesses require support and direction at all stages in their life cycles, particularly 

entrepreneurs looking to start a rural business. These will relate to a wide variety of issues, for 

example, skills and workforce related, expansion (or contraction), or with regards to cash flow 

and budgeting issues. At the same time, companies are having to recognise that sustainable 

development is increasingly becoming a key business need and they will therefore require 

advice and support in order to achieve this whilst maintaining their overall business 

competitiveness. 

 

Ç A wide range of active public and private sector bodies exists whose purpose is to deliver 

business support in the North Wiltshire area. Frequently different agencies appear to offer the 

same services to the same company. 

 

Ç North Wiltshire District Council has a key role to play in ensuring that the various support 

agencies work together to avoid duplication of services and that all agencies deliver solutions 

that are accurately targeted at local requirements. This can only be achieved by opening up 

greater channels of communication, both between support agencies and with the private sector 

in order to improve the joint understanding of what local businesses require. 

 

Specific issues from the consultation: 

 

Ç Businesses experience difficulties obtaining a unified voice from NWDC 

Ç There is little assistance to start up businesses 

Ç North Wiltshire is not eligible to receive big external grant aid 

Ç Businesses are keen to source locally where they are able to do so. 
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Market towns  

 

Ç The range of shops and services available in North Wiltshireõs market towns is no longer able 

to adequately meet local economic and recreational demand. The small scale and size of North 

Wiltshire town centres limits the opportunities for future retail growth. 

 

Ç The growth of easily accessible, large out-of-town retail schemes, such as Cribbs Causeway and 

Great Western Outlet Village, means that, although the District continues to attract housing 

development, the economic advantages of this increased local demand do not feed down to 

local shops and services. There is a need to ôclaw-backõ some of the trade lost to competing 

centres, which includes refurbishing some shopping centres. 

 

Ç In order for town centre-based services to become more attractive to the local population, the 

town centres themselves need to be improved and seen as quality, accessible environments. 

This can be achieved through physical regeneration but it must be supported by clear 

management and marketing strategies and be developed in partnerships with the principal town 

centre stakeholders. 

 

Ç There are current and forecast redeployment of key sites in the market towns, some of which 

are in the ownership of the District Council. The creation and implementation of further 

development briefs will create major investment and expansion opportunities for local 

businesses within market towns. 

 

Specific Issues from the consultation: 

 

Ç National Planning guidance encourages the re-use of urban sites for residential 

purposes. 

Ç Sites in urban areas tend to be more difficult to redevelop 

Ç Availability of car parking and public transport 

Ç Town centres need to be attractive and safe environments to compete effectively 

Ç External funding is available (i.e. MCTI) via community based partnerships. 

 

 

 

Rural Communities  
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Ç The single greatest issue facing North Wiltshireõs rural communities is accessibility. This 

manifests itself not only in the lack of rural transport links but also decline of village services 

and the fall in employment opportunities available locally. 

 

Ç In the rural areas traditional employment sectors, such as agriculture related industries, 

employment opportunities have declined rapidly in recent years. Those who still work in those 

sectors face low pay, job insecurity and many of the other characteristics of rural poverty. 

 

Ç In many parts of the District the attractive rural environment and the excellent road and rail 

links combine to create dormitory villages which serve the neighbouring towns and cities of 

Bath, Bristol and Swindon. Various pressures are increasingly being put on the Countryside, as 

outlined in the Councilõs Countryside and Open Space Strategy. 

 

Specific issues: 

 

Ç Difficulties accessing services and employment 

Ç Decline of key services (i.e Post Offices, public transport) 

Ç Reforms to Common Agriculture Policy (CAP) and other funding mechanisms 

Ç Hidden deprivation and social exclusion 

Ç Increased demand for leisure leading to pressures on the countryside 

Ç Increasing urbanisation of the countryside. 

 

Workforce and Training  

 

Ç In comparison to the rest of the South West and the UK, North Wiltshire has a relatively 

skilled workforce and low levels of recorded unemployment. These factors create an 

impression of low employee availability that serves to discourage companies looking to invest in 

the area and encourages them to either import labour or ôpoachõ from other companies. 

 

Ç North Wiltshire has a sizeable problem of hidden unemployment, like many predominately 

affluent rural areas, comprised of individuals who are unable, for physical or social reasons, to 

access the local labour market. This trend is coupled to the growth of a core of long-term 

unemployment. 

 

Ç It is essential that those involved in the provision of training and education services are able to 

match the training requirements of those unable to access quality employment with the needs 

of businesses at all levels; from basic key skills to vocational training and beyond. 

 

This is the major issue where it is considered that the District Council does not have the capacity, 

in terms of resources and knowledge, to deliver specific actions.  

 

Poverty and Social Exclusion  

 

Ç Poverty and Social Exclusion is an area that cuts across all the above Strategic areas. 

 

Ç Many people within the District experience poverty and are excluded from playing a full part in 

the social and economic routines that much of the population takes for granted. Although 

established indicators show low deprivation in North Wiltshire, there are a significant number 

of residents who are receiving Income Support and free school meals. 

 

Ç Poverty and social exclusion in areas such as North Wiltshire are not geographically 

concentrated but affect a few social groups across the district as a whole, specifically; young 

people, the elderly, lone parents, and the disabled and their carers. 

 

Ç As in many rural areas, measuring the extent of poverty in North Wiltshire is extremely 

difficult. The geographical disaggregation and the differing needs of rural communities, mean 
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that established deprivation indicators serve only to mask the true magnitude of the problem. 

 

Ç In an area which is characterised by high employment levels in highly paid sectors of industry, 

the disparity in incomes means that those living in deprivation do so disproportionately, and 

that the support structures to assist them are poorly established. 

 

3.3 Main issues from th e consultation specifically concerning North Wiltshire 

District Council Economic Regeneration Services  

  

 Relatively low level of awareness of Regeneration services overall amongst respondents. 

 

 Business Support services (particularly tourism) rated highly by respondents. 

 

 Quality of services rated as either good or excellent by majority of respondents. 

 

Ç Areas that respondents felt were of most importance: 

 

Ç Advice on grant funding 

Ç Supporting rural business development 

Ç Availability of business premises 

Ç Encouraging local supply chains 

 

SECTION 4  

 

 

STRATEGIC AIMS, OBJECTIVES AND OUTLINE ACTIONS  

 

The District Councilõs Economic Regeneration activities relate to the following Council vision: 

 

ò Buoyant Economy: to have a diverse and flexible local economy ò. 

 

This section sets out how the District Council intends to work towards achieving that vision 

setting out strategic aims, objectives and actions for Economic Regeneration under each of the 

activity areas identified in the previous Key Issues section. Specifically these are: 

 

 

 

 

 

 

The District Council prioritises the following CORE VALUES in all of its work relating to Economic 

Regeneration. As such, they represent the philosophy underlying all Strategic Aims and Objectives 

outlined in the following section: 

 

A. Achieving an effective and sustainable balance between competing demands on the limited 

land supply (i.e for housing, leisure, employment etc). 

 

B. Developing and marketing a strong image for North Wiltshire that is based on quality of 

lifestyle. 

 

C. Working closely in partnerships with the relevant agencies at the local, regional, national 

and European level to ensure maximum benefit for North Wiltshire. 

 

D. Building on local strengths to maximise the economic gain to be achieved from North 

Wiltshireõs assets; principally its infrastructure, workforce and environment. 

 

Business Infrastructure and Inward Investment  

Business Support  

Market Towns  

Rural Communities  
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E. Understanding and responding to the needs of all stakeholders in the North Wiltshire 

economy, including, business, residents, the workforce, local communities and visitors. 

 

F. Encouraging the adoption of sustainability principles within businesses across the District. 

 

G. Delivering an effective and high quality Economic Regeneration service in accordance with 

the principles of Best Value. 

 

The tables on the following pages set out the District Councilõs Strategic Aims, Objectives and 

Outline Actions. Further details on all the actions are available in the current Work Plan of the 

District Councilõs Regeneration and Asset Management Team, which has a formal annual review 

and ongoing monitoring. The Work Plans provide more details as to how and when the outline 

actions will be delivered. 

 

Two key overarching key strategic actions cut across each activity area are: 

 

1. Increase awareness of Economic Regeneration Services offered by the Council. 

 

2. Poverty and Social Exclusion issues, as outlined in Section 3.2. Particular consideration will be 

given to outline actions and deliverables that have a positive impact on the most deprived 

wards in North Wiltshire, which will be monitored and reviewed.  
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4.1 BUSINESS INFR ASTRUCTURE AND INWARD INVESTMENT  

 

Strategic Objective:  

 

Ç To secure investment in the Districtõs infrastructure, to the benefit of businesses, residents and visitors alike. 

Ç To attract high quality inward investment from key growth sectors of industry and commerce 

 

Key Strategic Actions  Delivered through  

Ensure the provision of sufficient suitable 

premises to meet business investment needs 

 

Á Employment land allocation in the Local plan/LDF process. 

Á Identify funding opportunities to enable the provision of business units (with an 

emphasis on rural areas). 

Á Liaison with the Estates Officer to ensure the efficient management of the 

Councilõs small business units in Chippenham and Malmesbury for new 

businesses. 

Support Appropriate Planning applications from 

businesses 

Á Investigate potential to work with the District Council Planning Services to 

produce appropriate Planning Guidance for developers/businesses. 

Á Be proactive in identifying potential applications and work with  

Planning Services on pre applications meetings and planning applications. 

Raise awareness of available business properties Á Advertise available properties on the county wide Evolutive system (database of 

available land and premises). 

Input into the Local Plan process to maintain an 

appropriate increase of the allocation of 

employment land 

Á Liaison with the District Councilõs Spatial Plan Team. 

Maintain better liaison with key landowners. E.g. 

Ashtenne, owners of Langley Park, Wincanton, 

Chippenham, County Estates and Bowood. 

Á Be pro-active in establishing effective and on-going relationships. 

Á The Wiltshire Investment Groups wants to establish better relationships with 

landowners. 

Facilitate redevelopment of key, town centres e.g. 

Calne Phase iii, Chippenham Bath Road 

Á Lead on preparing development briefs. 

Á Work in partnership with agents, planners, developers, town councils and other 

organisations to progress the redevelopment. 

Work in partnership to progress redevelopment 

plans for key MOD Sites e.g. RAF Lyneham, Basil 

Hill Barracks, Corsham 

 

 

 

Á Set up Taskforce meetings with stakeholders when necessary. 

Á Maintain close liaison with the MOD. 
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Key Strategic Actions  Delivered Through  

To develop and enhance a comprehensive North 

Wiltshire image and lifestyle profile, based on an 

understanding of the areas key sites, key sectors 

and the appropriate level of employment 

Á Continued production of North Wiltshire marketing pack to inward investors, 

including maintaining the Councilõs Website. 

Á Bearing in mind the housing affordability problem in North Wiltshire and looking 

at options of attracting higher paid employment where appropriate. 

Á Development of a relocation pack in partnership with the Wiltshire Investment 

Group to attract inward investment from Government Departments in the SE 

to Chippenham as part of the Lyons Review. 

 

Work in partnership with the other Wiltshire 

local authorities to market the County and the 

South West region as an attractive location for 

appropriate investment in certain key sectors, 

namely advanced technologies; business services; 

food and drink; ICT and creative industries; 

leisure and hospitality 

 

Á Investigate whether to continue to support the West of England in Europe 

(Brussels Office) in order to maximise opportunities arising from membership of 

the EU. 

Á Work in partnership with the Wiltshire Investment Group. 

Á Work in partnership with WSEP. 

To ensure individual companyõs requirements are 

understood and met and, where necessary, to 

facilitate their relocation into the District 

Á Work in Partnership to attract Government office relocation from the South 

East to Wiltshire following the findings of the Lyons Review. 

Á Work with SWERDA to provide North Wiltshire as a business location. 

 

Work Closely with agencies delivering business 

support services in the District to provide high 

quality aftercare to ensure that inward investors 

are successfully integrated into the local economy 

 

Á Work with SWERDAõs aftercare team. 

Á Signpost to Business Link where appropriate. 
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4.2 BUSINESS SUPPORT  

 

Strategic Objective:  

 

Ç In association with and complementing other key partners, to provide an integrated package of support services to start up as well as existing 

industrial and commercial businesses. 

 

Key Strategic Actions  Delivered Through  

Enhance links with existing business  

 

 

 

Á Continue membership of the Wiltshire & Swindon Economic Partnership. 

Á Liase directly or via Chambers of Commerce and the North Wiltshire Economic 

Consultative Group. 

Á Explore the case for establishing a North Wiltshire Economic Partnership. 

Á Business competitions in each town in conjunction with Wessex Chamber of 

Commerce. 

Á Business breakfasts. 

Á Work with the Wiltshire migrant workers partnership to address potential 

problems faced by workers and the companies employing them. 

 

Signpost business support requests to other 

agencies where appropriate 

Á Working in partnership with organisations such as Business Link Berkshire & 

Wiltshire. 

 

Provide direct financial assistance to start 

businesses 

Á Administer the District Councils Business Start Up Scheme for new small 

businesses. 

 

Encourage the development of local supply chains Á Continued Productions of local directories promoting purchase of locally 

produced goods. 

Á Production of a listing of North Wiltshire Businesses. 

 

Provide advice on funding opportunities Á Carry out Grant finder searches. 

Á Be aware of funding streams available. 
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Key Strategic Actions  Delivered Through  

Tourism/Culture   

To work with others to ensure effective, well co-

ordinated promotion of North Wiltshire within 

identified target markets 

Á Investigate attendance at travel trade exhibitions. 

Á The new Wiltshire Destination Partnership. 

Á The advertising and marketing of the district. 

Á Adverts in special interest magazines to promote the different benefits of visiting 

North Wiltshire. 

Á Work in close partnership with tourism businesses by ensuring continued two 

way communication (survey/Seminar/newsletter). 

Á Provide input into the development and implementation of the Wiltshire and 

Swindon Tourism Strategy. 

 

Continue to strengthen the impact and cost 

effectiveness of arts and information services 

 

 

 

Á Assess and develop North Wiltshire tourism Website. 

Á Regular contact with the TIC/TIP network across North Wiltshire. 

Á Production of annual Visitor Guide. 

Á Strengthen the impact of existing information displays and services. 

Á Determine the future direction of Corsham TIC & Heritage Centre. 

Á Determine continued support of Malmesbury TIC. 

Á Chippenham TIC Service Level Agreement 2005-2008. 

Á Investigate the implementation of electronic information systems at Monkton 

Park to enable connections to England Net. 

 

Raise the profile and appeal of each of the six 

towns as places to visit and develop more 

opportunities for tourism spending in them 

Á Develop a local awareness campaign with local press. 

Á Continue production of town trails ð Chippenham, Calne, Wootton Bassett. 

Á Promote speciality shopping and catering across the District. 

Á Ensure tourism plays a full part in the remaining town centre management 

initiatives. 

 

Develop specific products based on green 

tourism, recreation arteries and countryside 

access 

Á Work with the entire Regeneration Team to promote walking and cycling 

routes. 

Á Work with the Wilts & Berks Canal Trust to promote the canal to visitors. 

Á Investigate the production of specialist trails throughout the District (e.g. 

Gardens) 
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Key Stra tegic Actions  Delivered Through  

Strengthen the range and appeal of attractions 

and events as a basis for generating and retaining 

visitors 

 

Á Support current attractions/events by offering advice and assisting with 

promotion. 

 

Encourage the expansion of ôeffectiveõ 

accommodation capacity through facilitating 

upgrading and new development 

Á Provide business advice and support to new accommodation businesses. 

Á Provide support to the improvement of existing accommodation. 

Á Investigate training opportunities for accommodation providers in line with 

Southwest Tourism Strategic Objective of driving up quality. 

 

Local Food & Drink Sector   

Assist to increase consumptions of sustainable 

local food and drink and support the future 

development of the sector. 

Á Support existing farmerõs markets and assist in developing new ones where 

appropriate. 

Á Encourage village shops, virtual retail and other outlets to supply local food 

through support of the Countywide village shop worker. 

Á Encourage increase usage of local food in the tourism sector by working with 

Wiltshire Tourism initiatives. 

Á Support community based local food initiatives. 

Á Support new, expanding and diversifying local food businesses. 

 

Continue to develop awareness of the benefits of 

local food and drink 

Á Support ôBuy localõ awareness campaign through local produce directories. 

Á Local food information/directories made available (hard copy and online). 
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4.3        MARKET TOWNS  

 

Strategic Objective:  

 

Ç To raise the profile and secure investment in the Districtõs market towns to the benefit of businesses, residents and visitors alike. 

 

Key Strategic Actions  Delivered Through  

Generate and market dynamic and vibrant town 

centres that are attractive to investors and 

visitors and are able to provide facilities and 

services suited to the needs of the local 

population and local businesses. 

Á Town Centre Management projects worked up in partnership with town centre 

forums. 

Á Initiate development briefs, where appropriate. 

Á Assist to develop further individual Market Town action plans in conjunction 

with the Community Planning process. 

Á Assist in the implementation of the Wootton Bassett Regeneration Action plan. 

Á Investigate carrying out/updating health checks for town centres. 

Á Working in partnership with Chambers of Commerce  

Á Through tourism promotion. 

Á Liaison with utility providers/WCC for notification of any street works that may 

effect business productivity 
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4.4 RURAL COMMUNITIES  

 

Strategic Objective:  

 

Ç To encourage and support a community based approach to rural development by means of local partnerships and strategies that promote 

economic, social and environmental sustainability. 

 

Key Strategic Actions  Delivered Through  

Provide development advice and support to rural 

businesses.  

 

  

Á Continue to represent NWDC on the RRP Management Group. 

Á Appraisal of applications for project funding through the Wiltshire and Swindon 

Rural Regeneration Partnership. 

Á Responding to business enquiries. 

 

Identify sites for the provision of rural workspace Á Work in partnership with landowners, Business Link, Chambers of Commerce 

and the RRP Development Officers. 

 

Assist rural businesses to obtain funding Á DEFRA Rural Enterprise Scheme or its predecessor 
Á Rural Renaissance. 
Á Rural Enterprise Gateway 
Á Social Enterprise project funding 

 
Clarify Council approach towards Community 

Transport (Rural Transport & Partnership, Travel 

wise etc) and implement thereafter. 

Á Determine member/Council priority and role with partners. 

Implement the principles and actions of the 

Councilõs Countryside and Open Space Strategy 

Á Refer to Appendix 1. 

Rural Proofing Á Investigate ôRuralõ section to be included in all committee reports. 

Á Work with the County Council Countryside & Land based Forum and the 

Countryside Agency. 

Undertake research into the needs of rural 

communities 

Á Investigate ways to best carry out research to get a meaningful response in 

liaison with other Council research for example, the Parish needs survey carried 

out by housing. 

Encourage and support proposals for conversions 

and diversification in rural areas 

Á Business Start up Scheme grants where appropriate. 

Á Social Enterprise development in Conjunction with Social Enterprise Wiltshire. 

Encourage the retention of vital village services Á Work with the village shop co-ordinator appointed by Community First. 
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 Appendix 1 - Summary of Countryside and Open Space Strategy Policies  

 
 

Policy No.  Policy 

General Principles  

GP1 Maintain and enhance the quality of the countryside, through influencing land use, design, and management. 

 
GP2 Establish whether existing partnerships are effective, both financially and in terms of the partnership meeting the 

aims of this Strategy, and implement any changes accordingly.   

 
GP3 Widen opportunities for recreation and leisure use of the countryside in ways compatible with nature 

conservation objectives, whilst raising awareness of land management issues. 

 
GP4 Seek to raise awareness of the countryside and countryside facilities and ensure that the promotion is 

co-ordinated, both internally and with partner organisations, to ensure that the maximum benefit is 

realised, without causing any detrimental effects.  

 
GP5 Management of the open space resource in the District will be undertaken in a manner that will ensure that 

maximum community benefit is obtained. 

 

Landscape 
LP1 The Management Guidelines identified in the North Wiltshire Landscape Character Assessment should be 

adopted and where possible, practical solutions found to achieve them. 
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LP2 The Council will continue to support the work of the two AONBõs, by providing appropriate funding, Member 

and Officer support, and seek ways to work more closely.  

 

LP3 The Council recognises the importance of the Great Western Community Forest and the contribution it makes 

to the well being of the District.  Therefore the Council will continue to work with the Community Forest, 

undertaking a review of the funding level and arrangements, and identify new joint projects to further the aims of 

both organisations. 

 
LP4 The Council will work with partner organisations to promote the creation of woodland, where this will not be 

to the detriment of existing semi-natural habitats, the protection and management of existing woodland, where 

appropriate, and veteran trees.   

 

Recreation  

RP1 Provision for the creation of walking and cycling routes to existing and new areas of open space, and countryside 

facilities, will be investigated and implemented where possible.  Any new measures will incorporate the 

philosophy of ôaccess for allõ.  

 
RP2 Opportunities to extend the North Wiltshire Rivers Route and the town and district cycling network will be 

identified, offering recreational opportunities, as well as the possibility of increased use of cycles for travel to and 

from places of work. 

 

RP3 The Council will continue to support projects that promote the use of the rights of way network, working in 

partnership with the County Council, town and parish councils and the Thames National Trail, amongst others. 

 

RP4  The Council will support the restoration of the Wilts & Berks Canal and the Cotswolds Canal, seeking complete 

restoration, through the appropriate targeting of resources.   

 

RP5 In recognition of the strategic importance of the Cotswold Water Park the Council will continue to support its 

work, and following a review of the partnership, provide appropriate financial support. 

 

RP6 A review of the Cricklade Country Way will be undertaken to ascertain the role it could take in the future, and 

the usefulness of a Trust as an umbrella organisation. 

 

RP7 The Council will support the Cricklade Country Way project (in whatever form it takes) through staff time and 

financial contributions.   
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Open Space 

OSP1 An open space ôBoardõ should be created from across various Council teams that will take a strategic and unified 

approach towards open space management and provision.  The Board should also include a Member 

representative. 

 
OSP2 To allow the improvement of facilities all open space should have a positive management regime, ideally 

supported by a management plan or statement. 

 
OSP3 User Panels should be established for the major parks owned by the Council to inform the management of these 

areas.  These could be created for a short-term period, for example when changes to the management are 

planned. 

 
OSP4 Working with the town and parish councils and developers, utilising the planning process, the Council will seek 

to improve the current provision of open space, targeting the worst affected areas, as identified in the Open 

Space Study first.  

  
OSP5 The Council will be more proactive in its management of key sites, particularly Morningside Farm and 

Castlefields, working with partner organisations and community groups to identify suitable and sustainable 

solutions for their management. 

 
OSP6 Development proposals should be monitored so that opportunities for new allotment facilities can be identified.  

Where appropriate, planning gain should be used to provide new facilities where there is a proven need, or 

improve the facilities on an existing site.  

 
OSP7 Given the benefits associated with allotment gardening, the activity should be promoted.  Along with the Town 

and Parish Councils, the District Council should promote plot holding and pursue the minimum standards as set 

out in the Open Space Study. 

 
OSP8 Investigation should be undertaken to identify which, if any, allotment sites are classified as statutory sites.  A 

decision should then be made to consider designating those that are not currently statutory sites.  This will 

ensure that allotments have a higher level of protection. 

 
OSP9 Monitoring of development plans should take place so that comment can be made on play provision proposals.  
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In new developments, the creation of ôHome Zonesõ that link to a green network should be encouraged. 

 
OSP10 Assessment of individual facilities should be undertaken to ascertain their safety and compliance with the 

Disability Discrimination Act.  Following this assessment, identify those facilities to be devolved to town or parish 

councils.   

 

Nature Conservation  
NCP1 As a member of the Wiltshire BAP Forum the Council has signed-up to the principles of the BAP.  The Council 

will continue to support these principles and work towards achieving the targets set out in the action plans.  

 
NCP2 The Council will continue to support the work of the Wildlife Site Project through financial support and by 

taking into account the recommendations that the Project makes with regard to individual sites. 

 
NCP3 The Council will continue to support the Wiltshire and Swindon Biological Records Centre to ensure that up to 

date information is available and sites of biological interest are not affected detrimentally, through inappropriate 

development. 

 
NCP4  The Council will support the work of this exciting new project through appropriate measures including financial 

support. 

 

NCP5 Whilst the Council is not the lead partner in the RSPB Wetland Habitat Creation project in the Cotswold Water 

Park, its support will be important for the project to succeed.  At the relevant time, support should be given to 

the project by whatever means is possible. 

 
NCP6 Working with English Nature and landowners, the Council will designate as Local Nature Reserves those sites 

that are appropriate, if there is the support of the local community and funding is available for management, and 

consider other sites as they come forward. 

 
NCP7 The Council should support conservation volunteering via appropriate mechanisms, including financial support 

where possible. 

 
NCP8 Land in the ownership of the Council with a value in terms of biodiversity, or where there is the potential to 

increase the biodiversity, should be identified, and management plans drawn up and implemented, so that the 

site is safeguarded and managed sympathetically. 
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NCP9 If a change of use is planned for Council owned land with a high level of biological interest, then that interest 

should be at least maintained, and ideally enhanced.  

 

NCP10 As a last resort, and if feasible, the Council should safeguard land of a high landscape or wildlife value, by 

purchasing that land. 

 

NCP11 A system will be established to ensure better cross-team working within the Council, so that land holdings are 

better managed, and opportunities for improving those holdings are not missed. 

 


