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Welcome
Welcome to this summary of the 

Salisbury Central Area Framework 

(CAF). This document is designed to 

be an easy-to-read summary of the 

recommendations designed to boost 

the city’s economy, enhance the 

environment and celebrate its heritage. 

We hope you fi nd it interesting, 

informative and exciting. 

During March 2018, Salisbury became 

the centre of a global news story that 

affected perceptions of the city and 

undermined confi dence in it. This also 

had a negative impact on the 

local economy. 

Since this event, Salisbury’s people 

have been praised for their resilience 

and community spirit, to the extent 

that it was voted the best place to live 

within the UK (The Sunday Times, 

April 2019).

We believe that with the right 

interventions Salisbury can become an 

even better place - and this document 

provides Salisbury and its stakeholders 

a framework for that.

What is the 
purpose 
of this 
document?
Salisbury is a wonderful place to live, 

visit and work. Yet nowhere is immune 

from the potential impacts of the 

climate emergency, the changing 

ways people shop or the increasing 

unaffordability of homes especially 

for the younger generation. The 

CAF has taken a detailed look at the 

city centre and identifi es a number 

of opportunities to ensure that the 

city can secure a bright, vibrant and 

prosperous future for its residents, 

those who work here and its visitors.

Wiltshire Council along with its 

partner organisations of Salisbury 

City Council, Salisbury’s Business 

Improvement District (Salisbury BID), 

Salisbury Cathedral, Wiltshire College 

and University Centre, and Swindon & 

Wiltshire Local Enterprise Partnership 

have endorsed this plan and the Future 

Salisbury Place Board will work to 

deliver its recommendations in a 

co-ordinated way.
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Taking 
advantage 
of Salisbury’s 
strengths

Thanks to the city’s intimate scale, 

the Cathedral, the Market Place 

(which hosts the Charter Market 

twice a week), the historic townscape 

and large number of independent 

businesses, Salisbury offers its 

residents, workers and visitors a 

city setting with a medieval feel. 

The landscape setting amongst 

surrounding rivers, water meadows 

and hills further adds to the city’s 

unique character and appeal. The city 

of Salisbury serves a large surrounding 

rural area. With its Cathedral and its 

close proximity to the internationally- 

famous World Heritage Site of 

Stonehenge, Salisbury is a very popular 

tourist destination. The city is the main 

centre of south Wiltshire, acting as a 

focal point for a wide rural catchment 

with its infl uence stretching into parts 

of Hampshire and Dorset.

Salisbury will be the fi rst ‘connected 

city’ in the country to benefi t from 

full fi bre broadband enablement.  

The city has both a strong business 

community and a fl ourishing science 

park on its doorstep at Porton Down. 

Salisbury has a burgeoning artistic and 

creative community that provides a 

strong and positive basis from which 

to develop and widen its appeal. The 

recommendations in the CAF aim to 

nurture and complement the assets 

of our city to ensure that Salisbury 

becomes an even more attractive 

place to live, work and visit. Attracting 

new investment is vital to Salisbury’s 

future, and at the heart of the CAF is 

ensuring that this new development 

is realised in a way that enhances the 

beauty of Salisbury and builds on its 

historic strengths.
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A framework 
for the city 
and its people 

The CAF is the result of intensive 

discussions with the people of 

Salisbury. It is a document that 

will help to shape their future. 

It represents a consensus of views 

from a wide range of people who 

live in, work in and visit Salisbury. 

The main ideas in the CAF have 

come from the community and 

from a detailed analysis of the role 

and function of the city centre. 

The views of the people of Salisbury 

were sought through meetings, 

a six-week public consultation, 

interactive exhibitions and face-to-

face conversations. Meetings were 

held with occupiers of buildings 

and investors in the city centre 

to gather their views about their 

ambitions and aspirations and to 

understand the commercial realities 

facing the city.  
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The climate 
emergency 

The fi ve themes of the CAF are 

underpinned by the golden thread of 

responding to and mitigating against 

the impacts of climate change. Future 

generations depend on us acting now 

to combat climate change. The global 

impacts of severe weather and rising 

temperatures are clearly documented 

and will lead to major negative effects 

on communities across the UK. 

Wiltshire Council and Salisbury City 

Council have both declared a climate

emergency and have committed to

taking accelerated actions,

in line with the national and global

momentum that is building in

response to climate change. The 

CAF provides an ambitious set of 

recommendations which seek to 

protect the environment, reduce the 

likelihood of fl ooding, and reduce 

motor vehicle movements through the 

city while ensuring the city remains 

accessible to all. 
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Five themes 
identifi ed 
by the 
Central Area 
Framework

Creating people 
friendly streets
To make the central area 
a better place for people 
to move around safely, 
comfortably and in an 
environment with reduced 
noise and air pollution 
and prioritised spaces for 
pedestrians, cyclists and 
public transport users.

Improving 
open space and 
the environment
The delivery of a 
connected river park 
through the city 
centre and improving 
connections between 
the existing green 
spaces to enhance 
nature, leisure and 
enjoyment.

Creating vibrancy
Giving residents and visitors 
an experience through the 
activities that happen in 
addition to the day-to-day 
retail, leisure and service 
offer which they really 
enjoy, want to repeat and 
recommend to others.

Bringing out 
the qualities
To enhance buildings and 
spaces to best showcase 
the unique and beautiful 
heritage of Salisbury.

Identifying 
character areas and 
their role in the city
Providing a clear and 
distinctive identity and 
purpose to the various 
parts of the central area to 
enhance their individual 
character and role. 

1
2

3
4

5
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The fi ve 
themes to 
deliver a 
bright and 
sustainable 
future for 
Salisbury
Through the discussions with the 

communities of Salisbury many 

hundreds of issues were identifi ed. 

Further workshops identifi ed that 

people’s aspirations for their city fell 

within fi ve main themes.

A city responding to 
the challenges of the 
climate emergency…
Salisbury will be a city which is 

taking meaningful and urgent steps 

towards mitigating and preventing 

the impacts of climate change. The 

natural environment within the city 

will continue to be carefully managed 

to ensure the protection, enhancement 

and creation of new spaces for 

biodiversity. Flood risk to businesses 

and properties will be managed 

and reduced as far as possible. New 

developments at the riverside will 

embrace and celebrate the river 

frontage. The city will have improved 

air quality, safety, health and wellbeing 

as well as providing a greatly enhanced 

experience for pedestrians and cyclists.

A self-contained and 
affordable city…
The city will provide greatly enhanced 

opportunities for people to live, work 

and meet their retail and leisure needs 

locally, thereby reducing commuting 

and reducing carbon emissions. 

Salisbury will be a place where 

younger people can afford to live 

and want to stay. The city will benefi t 

from the introduction of new activities 

that enhance the day-to-day retail, 

leisure and service offer including an 

improved, diverse and vibrant evening 

economy that will support an increase 

in evening activity.

A city with a rich 
and diverse tourism 
industry…
Salisbury will continue to provide 

an unforgettable experience to an 

increased number of tourists visiting 

and staying in Salisbury. There will 

be more things to do through a 

broadening of the city’s offer.

A city with a thriving 
economy that 
encourages inward 
investment…
Measures will have been taken to 

ensure that the city centre is resilient to 

changes in retail and leisure fl oorspace 

requirements. The city centre will be 

fl exible and responsive to the changing 

demands of the high street to ensure 

that it remains active and vibrant in 

the face of changing shopping habits. 

A city that celebrates 
its rich heritage…
There will be greater celebration of the 

city’s rich heritage by showing it in the 

best light through revealing attractive 

building frontages currently hidden 

underneath poor later additions, 

removal of street clutter, sympathetic 

public realm enhancements, bringing 

empty buildings back into use and 

delivering attractive shop frontages. 
Creating

people friendly 
streets

Improving 
open space 

and the 
environment

Creating
vibrancy

Bringing 
out the 
qualities

Identifying 
character areas 
and their role

in the city

Together these 
fi ve themes are 
united by the aims 
of delivering the 
following outcomes 
for Salisbury:
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To improve the 
experience of 
walking and 
cycling within, 
to and from the 
central area

Why? 
To seek a 20% increase in visitors, 
footfall and dwell time thereby 
encouraging more spending, business 
and investment.

How? 
Delivery of attractive pedestrian 
dominated streets enhanced with 
public art and experiences through 
implementation of a imaginative 
accessibility strategy currently under 
development. We will identify and 
introduce more cycleways and improve 
the A36 crossings/underpasses.

What the CAF recommends

To reduce the 
dominance of 
the private car 
within the city 
centre

Why? 
Increased percentage of visits to 
the city centre on foot and bicycle, 
reduction in traffi c and improvement 
in air quality.

How? 
Defi ne which roads may be suitable 
for pedestrianisation or enhanced 
pedestrian spaces. Rationalisation of 
car parking, increased use of Park and 
Ride, green planting and creation of 
pedestrian-friendly streets.

20
20
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s What the CAF recommends

A new street hierarchy will be 
implemented ranging from areas of 
full pedestrianisation to those with 
enhanced pedestrian priority.

Who 
Wiltshire Council

Example of success 
elsewhere 
In Coventry, new pedestrian areas were 
credited with a 25% rise in footfall on 
Saturdays.

Fisherton Street city gateway 
enhancements. Identify and invest in 
more cycleways. 

Who 
Wiltshire Council 

Example of success 
elsewhere 
In Piccadilly, Stoke-on-Trent, a project 
making the area more pedestrian 
friendly led to 30% more footfall.

Creating people-friendly 
streets
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To increase use 
of Park and Ride 
services

Why? 
To reduce city-centre congestion, 
facilitate implementation of more 
pedestrian-friendly streets, reduce air 
pollution, allow a rationalisation of 
car parks.   

How? 
Seek to improve quality/frequency 
of Salisbury’s Park and Ride service 
in order to encourage modal shift 
and support the wider strategy of car 
parking consolidation.

What the CAF recommends 
A full assessment of the level of parking 
for both residents and visitors is being 
undertaken and this will form the basis 
for future optimisation of the Park and 
Ride service.

20
20

-2
02

4 Who 
Wiltshire Council and the Salisbury BID 
who will help support usage of the 
P&R to city employees

Example of success 
elsewhere 
86% of towns in the Historic Towns 
Forum considered Park and Ride to 
be a success in reducing congestion, 
boosting the economy and 
increasing footfall.

Creating people-friendly 
streets

To consolidate 
car parking in 
the city centre

Why? 
To reduce congestion caused by 
private cars circulating the city centre 
seeking a parking space, to improve 
air quality, facilitate more pedestrian-
friendly streets, increase footfall and 
to allow new development including 
smaller (more affordable) homes 
suitable for younger people in a 
sustainable location.

How? 
Availability of Park and Ride sites 
means that there is potential 
surplus car parking land within the 
central area which could potentially 
be redeveloped for mixed-use 
development while safeguarding 
residents’ parking. A full assessment 

is being undertaken to confi rm the 
demand and usage of all city centre 
car parks.

What the CAF recommends 
To explore the potential for the 
redevelopment of Salt Lane and Brown 
Street car parks and the Maltings 
redevelopment, based on a full 
assessment of the parking required 
within the city centre.  

Who 
Wiltshire Council

Potential benefi ts
500 homes and 1500m2 of commercial 
fl oorspace. Improvements in air quality 
due to reducing traffi c in city centre.

20
20
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To deliver the 
River Park 
project

Why? 
To provide improved leisure and 
recreation opportunities, protect 
and enhance ecology, reduce fl ood 
risk, attract tourism, provide cultural 
opportunities, encourage volunteerism.

How? 
Deliver uninterrupted linking of 
diverse green and blue infrastructure 
connecting Elizabeth Gardens to 
Fisherton Recreation Ground. Deliver 
fl ood risk alleviation measures to 
address potential fl ooding in the 
central area and the wider city.

What the CAF recommends
River Park green infrastructure project, 
the Maltings redevelopment.

Who 
Wiltshire Council, Environment 
Agency, Salisbury City Council, 
Natural England

Example of success 
elsewhere 
The transformation of a canal towpath 
in London into a high-quality route 
for walking and cycling is estimated 
to have produced nearly £5.5m of 
benefi t.

20
19
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Improving open space and 
the environment

To celebrate 
the city’s 
relationship with 
the rivers and 
meadows

Why?
To enhance the attractiveness of the 
city, provide an additional reason to 
visit and stay.

How? 
Enhance the interaction and 
experience of the rivers and the 
meadows throughout Salisbury by 
improving footpaths and cycleways, 
delivering new development that 
faces and celebrates the rivers and has 
greatly enhanced wayfi nding.

What the CAF recommends 
River Park green infrastructure project, 
the Maltings redevelopment.

Opportunities to deliver pedestrian 
access to the river from the high street 
will be taken if and when they arise.

Who 
Wiltshire Council

Example of success 
elsewhere
80% of overseas tourists, 74% of UK 
staying visitors and 70% of UK day 
visitors ranked “parks and gardens” 
as “important” or “very important” in 
their decision to visit or take a day trip.

20
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To support 
appropriate 
mixed-use 
redevelopment 
of under-utilised 
buildings

Why? 
Creating an exciting visitor and 
customer experience to attract more 
visitors, diversifying activities that 
happen in addition to the day-to-day 
retail, leisure and service offer. 

Accommodate changes in retail and 
leisure fl oorspace requirements to 
adapt to changing behaviours and 
needs, including attracting more 
young people to live in the city centre 
in underused building space and spend 
hence their money there. Encourage 
temporary ‘pop-up’ uses and deliver 

a diversifi ed range of attractions and 
events to draw more visitors.

How? 
Delivery of mixed-use development 
in redundant retail units including 
pop-up shops, food and makers’/
sellers’ units plus smaller (more 
affordable) homes suitable for younger 
people, should long-term vacancies 
occur.

What the CAF recommends
Redevelopment of site(s) at High 
Street/Crane Street.

Who 
Wiltshire Council, private sector and 
Salisbury BID

Potential benefi ts
Potential for over 500 new homes.

20
20
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Creating vibrancy

To enhance and 
redevelop land 
around Salisbury 
railway station

affordable) homes suitable for younger 
people, commercial fl oorspace and the 
potential for the rail operators to meet 
future operational objectives

What the CAF recommends 
Salisbury railway station forecourt 
redevelopment, to be led by a 
masterplan.

Who
Wiltshire Council, Network Rail, South 
Western Railway

Potential benefi ts
Approximately 141 new homes and 
14,000m2 of commercial fl oorspace. 
Increase in number of tourists into 
Salisbury city centre. More use of 
pedestrian, public transport and cycles 
through traffi c interchange.

20
20

-2
03

0

Why? 
Creating a greatly enhanced visitor 
and customer arrival experience, based 
on enhanced diversifying activities, to 
encourage increased number of visits 
and consequent boost to the economy.

How? 
Redevelopment at the railway 
station including as phase one 
an enhancement of forecourt 
for pedestrians, improved visitor 
experience, enhanced Stonehenge 
bus point and improved car parking. 
Later phases will include a wider 
master plan to deliver smaller (more 
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To encourage 
city centre 
resilience

Why? 
To ensure that redundant shops do not 
sit empty  and a suitable alternative 
use can be supported. This will help 
diversify and complement the city 
centre offer thereby maintaining and 
increasing footfall and spend.  

How? 
Review retail policies to ensure they 
have suffi cient fl exibility to respond 
to the changing role of town centres, 
through the Local Plan Review process.

What the CAF recommends 
Consider the use of Local Development 
Orders to provide fl exibility to city 
centre properties and allow them to 
adapt quickly to new uses.

Who 

Wiltshire Council, Salisbury 
City Council , Salisbury BID

Example of success 
elsewhere
Altrincham, Greater Manchester, the 
redevelopment of a large-footplate 
redundant department store into 
a new market with food and drink 
premises has helped increased 
footfall by 25%.

20
20
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Creating vibrancy

To encourage 
effi cient use of 
vacant upper 
fl oors in the city 
centre

Why? 
Commercial uses such as escape 
rooms, bars, craft workshops and 
pop-up ale houses, together with 
increased residential apartments, can 
be a cost-effective way of bringing new 
vibrancy and life to an area as well as 
an additional income for the 
owner/landlord. 

How? 
Implementation of a programme 
of engagement with owners and 
landlords to identify, encourage and 
support opportunities for delivering 
commercial and residential units within 
vacant/under-utilised upper fl oors of 
city centre premises.

What the CAF recommends 
Encouraging the reuse of upper 
fl oors throughout the city centre to 
provide new homes, leisure uses and 
experiences in order to contribute to 
the vibrancy of the city centre. 

Who 
Wiltshire Council, private sector

Benefi ts
There is the potential to deliver a 
signifi cant number of new homes if 
vacant upper fl oors were used 
as residential.

20
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To improve 
and protect 
the evening 
economy 

Why? 
The evening economy is a big part of 
the reason why people move to cities, 
including workers and students. It is 
also fundamental to the tourist draw 
of the UK. It is the inspiration and 
foundation for much of our creative 
industries – fashion, music, media and 
performance.

As shopping evolves, it is fundamental 
to the vitality and viability of our high 
streets. 

How? 

A vision and strategy will be developed 
and implemented by a partnership of 
planning and regulatory authorities, 
operators, entrepreneurs, landowners, 
residents and users to drive and realise 
the vision.

What the CAF recommends 
Production and implementation of a new 
strategy for the evening economy.

Who 
Wiltshire Council, Salisbury BID, 
stakeholders from the food, drink, 
night-time economy sector

Example of success 
elsewhere
Lambeth Council’s evening strategy 
created a further 3,000+ jobs in food 
(not takeaway), entertainment and 
arts, while also increasing the public 
feeling of safety.

20
20
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Creating vibrancy

To deliver 
regeneration of 
The Maltings 
and Central Car 
Park

Why? 
To seek a 20% increase in visitors, 
footfall and dwell time through the 
delivery of new leisure and retail 
opportunities, plus new dwellings for 
sustainable city-centre living, thereby 
encouraging more spending, business 
and investment.

How? 
To continue work with the landowner/
investors to deliver further phases of 
the Maltings and Central Car Park 
regeneration scheme, as outlined by 
the masterplan.  

What the CAF recommends
The Maltings redevelopment.

Who 
Wiltshire Council, private sector, 
Environment Agency, Natural England, 
Wiltshire Creative

Benefi ts
The redevelopment of The Maltings 
site will provide for a signifi cant 
number of new jobs and homes.

20
20

-2
03

0
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To deliver an 
enhanced tourist 
experience

Why? 
To add more ‘must see’ reasons to 
visit Salisbury and increase footfall 
and spend. To enhance Salisbury’s 
reputation as the arts and culture 
leader in the south west. 

How? 
Add to vibrancy and interest in the 
central area through delivery of 
permanent enhanced Cultural Quarter 
and world-class light trails and shows.

What the CAF recommends
Illuminating Salisbury project 

Who 
Wiltshire Council, Salisbury BID, 
Salisbury 

City Council

Example of success 
elsewhere
For the four events up to 2015, 
Lumiere Durham attracted a quarter 
of a million visitors each year and an 
estimated economic benefi t of some 
£21 million to the city.

Creating vibrancy

To encourage 
events and 
temporary uses

Why? 
To add another reason to visit and stay 
in Salisbury and increase footfall and 
spend. To grow Salisbury’s reputation 
as innovative and fun.  

How? 
Produce and implement a new strategy 
to encourage events and temporary 
uses which boost visits to the city 
centre, adding vibrancy and increasing 
footfall. Ensure that empty shops have 
temporary uses.

What the CAF recommends 
For example, screen and deckchairs 
during Wimbledon week with a 
pop-up strawberries-and-cream venue.

Who 
Wiltshire Council, Salisbury 
City Council, Salisbury BID

Example of success 
elsewhere
Pop Brixton attracted a footfall of over 
1.6 million and 47 new businesses 
supporting nearly 200 FTE jobs.

20
20
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To enhance the 
Cultural Quarter

Why? 
To add another reason to visit and 
stay in Salisbury, boost the evening 
economy, support the strong cultural 
and arts sector, increase footfall 
and spend.

How? 
Building on the already strong cultural 
offer in Salisbury, a Cultural Quarter 
will be established based around the 
Playhouse, a modernised City Hall, a 
relocated library and new art gallery 
space. Linkages to and from the 
Cultural Quarter will be strengthened 
from the Maltings area and from 
Fisherton Street,  with a new frontage 
to Fisherton Street.   

What the CAF recommends
Fisherton Street enhancements, the 
Maltings redevelopment.

Who 
Wiltshire Council, Wiltshire Creative

Example of success 
elsewhere
The Dreamland and Turner 
Contemporary Arts cultural 
development in Margate created over 
300 new local jobs, added over a 
million new visitors per year and was 
credited with a 19% rise in tourism.

Creating vibrancy

To support 
appropriate 
reuse of heritage 
buildings and 
rear courtyards

Why? 
Commercial uses, together with 
increased residential apartments, can 
be a cost-effective way of bringing new 
vibrancy and life to an area as well as 
an additional income for the owner/
landlord, contributing to the viability 
of heritage assets and safeguarding 
their long-term future.  

How? 
Implementation of a programme 
of engagement with owners and 
landlords to identify, encourage and 
support opportunities for delivering 

commercial and residential units within 
vacant/under-utilised upper fl oors of 
city-centre premises.

What the CAF recommends
Opportunities for the sympathetic 
reuse and repurposing of neglected 
heritage buildings will be encouraged 
and facilitated as they arise.

Who
Wiltshire Council, private sector

Example of success 
elsewhere
Leopold Square in Sheffi eld City 
Centre, a refurbished Grade II listed 
former Central Technical School 
building completed in 2007, created 
a highly successful mixed-use 
development with residential units, 
a four-star boutique hotel, bars and 
restaurants surrounding a new public 
square, creating over 200 new jobs 
and 10 new businesses.

20
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Bringing out the qualities

20
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To encourage 
preservation 
and restoration 
of historic shop 
fronts

Why? 
To enhance the attractiveness of the 
city and provide an additional reason 
to visit and stay.

How? 
A review of the existing Supplementary 
Planning Guidance to ensure it 
is compliant with latest planning 
policy, guidance and best practice. 
Assessment of its effectiveness and 
introduction of a new regime of 
implementation and enforcement if 
necessary.

What the CAF recommends 
Funding to be sought to improve 
quality of historic buildings and 
shopfronts e.g. Foxtrot.

Who 
Wiltshire Council, Salisbury BID, 
Salisbury City Council

Example of success 
elsewhere
Kelso implemented a new shopfront 
policy which contributed to a 28% 
increase in footfall.

20
20
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Bringing out the qualities

To enhance the 
quality of the 
public pub realm

Why? 
To enhance resident, worker and visitor 
experience, encouraging footfall, dwell 
time and increased spend. 

How? 
A review and update of the previous 
city-wide strategy for the public realm. 
Then production of a systematic 
programme for implementation 
aligned to major development projects 
such as the Maltings, City Hall, 
railway station and Fisherton Street 
implementation of new public art.     

Example within the CAF 
Cultural Quarter interface with 
Fisherton Street.

Who 
Wiltshire Council, Salisbury 
City Council

Example of success 
elsewhere
The Peace Gardens in Sheffi eld 
reported a 35% increase in footfall in 
the city centre (Genecon, 2010) based 
on implementation of public realm 
strategy and a net increase in spending 
of £4.2 million.

20
20
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Bringing out the qualities

To improve 
wayfi nding in 
the city centre
Why? 
To contribute to a 20% increase in 
visitors, footfall and dwell time through 
revealing more of the attractions 
and heritage of the city, thereby 
encouraging more spending, business 
and investment. 

How? 
Prepare and deliver coordinated 
wayfi nding strategy supplemented 
with new technology and apps 
to improve ease of movement, 
exploration, understanding and 
enjoyment for residents and visitors.

What the CAF recommends 
Salisbury Wayfi nding Strategy, public 
arts, redevelopment of Salt Lane and 
Brown Street car parks.

Who 
Wiltshire Council, Salisbury BID, 
Salisbury City Council, heritage bodies

Example of success 
elsewhere 
Wanstead High Street, London, 
achieved an average increase of 98% 
in pedestrian numbers after enhancing 
the walking routes.
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In this section we take a closer look at 

the character and role of areas within 

the city centre. Salisbury’s central 

area has many diverse areas that add 

to the experience and its vibrancy.  

This section looks at these distinct 

character areas, summarises the vision 

for each of these, and makes a number 

of proposals that will broaden and 

enhance their appeal.  

Identifying character areas 
and their role in the city

Chequers

Fisherton Street

Centre

The Maltings and
Central Car Park

Water Meadows

Churchfi elds
Industrial Estate

Station

Cathedral Close

Castle Street
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Chequers
Character Area
Area Characteristics:

• Tight medieval gridiron 
street pattern.

• Continuous lines of 
buildings set at the back 
of pavements.  

• Winchester Street 
characterised by 
independent retail, leisure 
and service businesses.

• Milford Street provides 
a social offer with bars, 
nightclubs and hotels, 
with a commercial core in 
between.

• Scattering of traditional 
pubs, The Pheasant, 
The Five Bells, The Anchor 
and Hope, The Huntsman 
Tavern, The Queen’s Arms.  

• Car parks at Salt Lane, 
Brown Street and 
Culver Street.  

Improve pedestrian linkage 
and public realm between 
 Market Place and Salisbury 
Arts Centre.

Redevelop Salt Lane car park 
subject to further assessment 
of need for parking.

Improve pedestrian linkage 
and public realm between 
Market Place and Culver 
Street car park.

Redevelop Brown Street 
car park subject to further 
assessment of need for 
parking. 

Salisbury Central 
Area Framework 
recommendations 
for the Chequers 
character areas

Lighting and wayfi nding 
improvements.

Streets enhanced to reinforce 
heritage value, encourage 
pedestrians and reduce traffi c 
(via proposed public realm 
strategy).

In the Chequers Central area, 
encourage active frontages 
with residential above.
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Meadows 
Character Area
Area Characteristics:

• The Harnham Water 
Meadows are 84 acres 
of beautiful and historic 
land to the south west of 
Salisbury and are probably 
the best-preserved meadow 
irrigation system in 
England.

• As well as forming an 
important part of the 
historical landscape, the 
water meadows are also 
a working farm used for 
grazing sheep.

• Public access to the water 
meadows is limited to the 
Town Path public footpath, 
and occasional tours 
facilitated by the Harnham 
Water Meadows Trust 
who steward the historic 
irrigation system.

Protect the environmental 
qualities and existing uses of 
the water meadows.

Improve access and 
connectivity to the water 
meadows from the city centre 
and surrounding areas.

Promote local and visitor 
awareness of the water 
meadows.

Enhance the leisure 
experience for locals and 
visitors.

Protect and enhance 
ecological habitats. 

Improve wayfi nding.

Salisbury Central 
Area Framework 
recommendations 
for the Meadows 
character areas
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Castle Street 
Character Area
Area Characteristics:

• Key secondary retail area 
supporting predominantly 
estate agents and 
leisure uses.

• Key route leading to the 
north of the city.

• Functional relationship 
with the adjoining Maltings 
and Central Car Park 
regeneration area.

Facilitate the changing 
nature of Castle Street (away 
from offi ces to mixed use 
commercial/residential) into 
an enhanced and vibrant 
gateway to the city centre.  

Support the city centre with 
work and living through 
adaptation and reuse of 
empty buildings to alternative 
commercial and residential 
uses.

Enhance links to the  
River Park. 

Salisbury Central 
Area Framework 
recommendations 
for the Castle Street 
character areas

Enhance street scape 
and enhance pedestrian 
experience.

Investigate vacant properties 
such as the former Post 
Offi ce, Castle Street and 
consider mechanisms to 
encourage re-use of 
these sites.

Improve key linkages 
to and from The Maltings and 
Central Car Park area.
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Fisherton Street 
Character Area
Area Characteristics:

• Gateway position to 
Salisbury city centre.

• Bustling street with a 
high footfall.

• Eclectic building character.

• Continuous building lines. 

• Mixture of independent 
shops, restaurants, services, 
takeaway food outlets, 
and residential.

• Artistic community. 

• Traffi c issues and 
congestions, particularly 
at Fisherton Street railway 
bridge due to use by HGVs 
accessing Churchfi elds 
Industrial Estate.

• Not pedestrian friendly.

Improve social spaces and 
encourage ‘living above the 
shop’. 

Public realm improvements 
including lighting, public art 
and wayfi nding.

High-density city 
centre living.

Encourage vibrancy through 
more events and pop-up 
trading.

Partial pedestrianisation and 
prioritisation of the street for 
pedestrians and cycles.

Reconnect Fisherton Street 
with the Cultural Quarter. 
Reopen or re-build entrance 
to city hall.

Greatly improved public 
realm incorporating planting, 
lighting, wayfi nding and 
outside seating areas. 

Develop its own distinctive 
brand.

Nurture the city’s creative 
industries, artists and small 
businesses and entrepreneurs.

Salisbury Central 
Area Framework 
recommendations for 
the Fisherton Street 
character areas
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Cathedral Close 
Character Area
Area Characteristics:

• Salisbury Cathedral is 
internationally renowned, 
home to Britain’s tallest 
spire and largest cathedral 
close and cloisters.

• The Close houses an 
original 1215 Magna Carta 
that is the best preserved 
copy in existence.

• The 14th-century clock 
is the oldest working 
mechanical clock in 
the world.

• The buildings within The 
Close comprise residential, 
educational and cultural 
uses as well as the 
Cathedral stone works.

Support implementation of 
the Cathedral Master Plan. 

Public realm strategy 
to embrace Cathedral 
movement strategy.

Support enhanced visitor 
experience through new 
Magna Carta Visitor Centre.

Celebrate the city’s history 
and place for contemplation 
and worship while 
acknowledging the Cathedral 
as the main tourist attraction 
for Salisbury.

Salisbury Central 
Area Framework 
recommendations for 
the Cathedral Close 
character areas

Seek to identify suitable 
accessibility points to the 
river for the public within 
the Cathedral Close.
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Centre 
Character Area
Area Characteristics:

• The Centre area includes 
the main retail core of 
the city, including Market 
Place and  High Street, 
surrounded by primary and 
secondary retail areas.

• High Street provides a key 
pedestrian route from the 
city centre to Salisbury 
Cathedral.

• Blue Boar Row, New Canal 
and Endless Street provide 
stopping points for most 
bus services in Salisbury.

Improve wayfi nding.

Potential redevelopment 
at High Street to provide 
workshop/retail/ residential 
and improve connectivity to 
the River Park.

Strengthen commercial, retail 
and leisure core focusing 
around using the Market 
Place more productively.

Improve public realm and 
rationalise street clutter in 
key areas such as the Cheese 
Market and around the 
Poultry Cross.

Salisbury Central 
Area Framework 
recommendations 
for the Centre 
character areas

Introduce people- friendly 
streets in key locations.

Bring empty fi rst-and second- 
fl oor spaces back into viable 
use, including residential use 
where appropriate.
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Station 
Character Area
Area Characteristics:

• Key public transport entry 
point to Salisbury.

• Dominated by car parking.

Enhance the gateway into 
 Salisbury through creation 
of a public plaza and public 
realm improvements.

Enhance Station Forecourt 
including pedestrianisation, 
bus and taxi drop-off.

Commercial opportunity. 

New Stonehenge 
visitor facilities. 

Improve visitor experience 
and  wayfi nding.

Development of space 
for business activity and 
new offi ce space around a 
northern station entrance to 
include residential living on 
upper fl oors. 

Retained and enhanced 
surface car park.

New multi-storey car park.

Adaptative re-use of 
historic railway buildings 
and new-build commercial 
opportunities.

Residential and commercial 
 development site.

Salisbury Central 
Area Framework 
recommendations 
for the Station 
character areas
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The Maltings 
Character Area
Area Characteristics:

• The existing buildings are 
of a lumpen, mundane 
design which do not add to 
a sense of place  for the city.

• Large car park poorly laid 
out and maintained and 
also lacking landscaping.

• The site is allocated for
strategic redevelopment
and the area is subject to an
endorsed masterplan.

• The site forms a critical 
opportunity for the delivery 
of essential fl ood risk 
alleviation infrastructure 
for the city.

Signifi cant number of  new 
homes. 

High-density, city-centre 
living space.

Delivery of central element of 
the River Park. 

Coach welcome point with, 
covered waiting area, cafe, 
picnic area and WC’s.

Delivery of city centre 
regeneration as outlined 
in the masterplan for the 
site, focusing on city living, 
cultural offering/evening 
economy, high quality public 
realm and riverside space.

Improvements to City 
Hall, including a realigned 
entrance to Fisherton Street, 
and redesign of Malthouse 
Lane to create a statement 
building that draws people 
to and from the Creative 
Quarter.

Salisbury Central 
Area Framework 
recommendations 
for the Maltings 
character areas 

Designated space for 
public art.

Location for library. 

Large arched signage to 
signify link between Cultural 
Quarter and Fisherton 
Artisans’ Quarter.

New arcade linking the 
Cultural Quarter and  The 
Maltings with  the Market 
Place.

Improved City Hall and 
enhanced public realm to 
Cultural Quarter.

New evening economy area. 
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Churchfi elds 
Character Area
Area Characteristics:

• Churchfi elds Industrial Estate 
is the main employment 
area in Salisbury, consisting 
of trade counters, car 
showrooms, building 
merchants, factories and the 
household recycling centre.

• Eclectic and unplanned 
collection of buildings in 
fragmented ownership.

• The site is constrained on 
three sides by a meander in 
the River Nadder.

• Vehicle access is restricted 
with heavy goods vehicles 
having to make their way 
to Churchfi elds either 
via Fisherton Street and 
under the railway bridge 
or through Salisbury city 

Salisbury Central 
Area Framework 
recommendations 
for Churchfi elds

The site has been allocated 
for a mixed-use development 
of strategic importance in 
the Wiltshire Core Strategy. 
To date, the allocation has 
not been delivered. Due 
to the strategic nature of 
the allocation, the future of 
the site is to be determined 
through the Local Plan 
Review rather than through 
the Central Area Framework.centre and along Mill Road. 

Both accesses have an 
environmental impact on 
the wider city centre.

• Provides good employment 
and services vital for the 
City.

50 51



Delivering 
this plan
The recommendations in the CAF 

cannot be delivered by a single 

organisation. Delivery will be 

dependent on a range of different 

partners working together, including 

Wiltshire Council, Salisbury City 

Council, Swindon and Wiltshire LEP, 

Salisbury BID, Natural England, the 

Environment Agency, private sector 

representatives, and the community. 

The CAF is therefore based on 

partnership and consensus between 

all these different stakeholders. Its 

recommendations have been informed 

by the views of the people of Salisbury 

which were sought through meetings, 

interactive exhibitions and face-to-face 

conversations, the result of which is a 

document that is for the city and 

its people.

With projects and interventions tested 

and refi ned, the CAF is supported by a 

delivery plan that will infl uence future 

decision making, activity and funding.

A new Future Salisbury Place Board 

comprising councillors from Wiltshire 

Council and Salisbury City Council, 

and representatives from Salisbury BID, 

Swindon and Wiltshire LEP, Wiltshire 

College and University Centre, and 

Salisbury Cathedral have endorsed 

this plan and will work to deliver its 

recommendations in a 

co-ordinated way. 
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Relationship 
with other 
documents 
and strategies 

The CAF provides an umbrella 

strategy which will infl uence future 

projects and initiatives. In many 

areas it draws on existing strategies 

such as the following:

The Future High Streets Fund 

application refl ects the ambitions for 

Fisherton Street and the station area 

in creating a better entrance to the 

heart of the city from the station. 

This makes the most of the varied 

and vibrant quarter created by the 

businesses and activities in Fisherton 

Street whilst improving the public 

realm and the spaces along Fisherton 

Street, heralding the historic spaces in 

the heart of the city.

The Maltings and Central Car 

Park Masterplan envisages the 

redevelopment of the existing Maltings 

area and Central Car Park to deliver 

a vibrant new neighbourhood, 

providing opportunities for city living 

and day and evening leisure activities 

set around invigorated performance 

venues and a central River Park along 

the River Avon channel.

Salisbury Neighbourhood Plan is, at 

the time of writing, in the process 

of being drawn up by Salisbury City 

Council and its Steering Group. 

During the preparation of the CAF 

the Wiltshire Council liaised with 

the Neighbourhood Plan steering 

group and it is expected that, 

where appropriate, some of the 

recommendations set out in the 

CAF will be taken forward within the 

Neighbourhood Plan.
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Other strategies 
and studies that 
have infl uenced the 
CAF include:

• Salisbury Transforming 

Accessibility project - an integrated 

programme of highways and 

structural improvements in the road 

network and public realm to make 

it easier, safer and more convenient 

to travel into the city centre from 

beyond the ring road. This will 

include safer pedestrian and cycle 

routes, reduction of traffi c in the city 

centre and improved wayfi nding.

• The River Corridor Improvements 

project - the River Park project is 

a collaborative project between 

Wiltshire Council and the 

Environment Agency which aims to 

improve Salisbury’s fl ood resilience 

and river environment. The project 

scope includes land within the 

Maltings and its relationship with 

the rivers, particularly the Avon, 

which run through the middle of the 

central area. 

• The emerging Cultural 

Strategy - the aim of this is in part 

to create a brand-new Cultural 

Quarter as part of the Maltings 

redevelopment.

• The emerging marketing and 

branding strategy intended to 

reposition Salisbury and alter 

recent perceptions of the city 

for the better - this will develop 

a consistent, motivational brand 

positioning for the city and  

stimulate economic growth and 

investment to build Salisbury’s 

reputation as a great place to live, 

work, study, visit and invest. 

• The Cathedral Masterplan - a 

portfolio of projects which aim to 

preserve the unique qualities of 

Salisbury Cathedral and the Close, 

its heritage and its craft skills. The 

masterplan sets out proposals 

that can form an agreed basis for 

decision making in future years.
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What 
happens 
next?

We get cracking! Things have 

already started. 

• Phase 1 of the Maltings and Central 

Car Park Masterplan is under 

construction with a new hotel, 

library and gym. 

• We have made it through the fi rst 

round of bids for the Future High 

Streets Fund, based on transforming 

Salisbury into a vibrant, independent 

place to visit and experience a 

unique retail and leisure offer. 

• The River Park project is well 

underway. 

•  An internationally renowned 

lighting company has been 

appointed to take forward the 

Illuminating Salisbury project. 

• Work is well advanced in partnership 

with Network Rail and South 

Western Railway to transform the 

station forecourt and deliver a 

greatly enhanced arrival experience 

that includes the Stonehenge bus 

interchange. 

We recognise there is much more 

to do to make the CAF a reality and 

we will be working with partners 

and community groups to bring the 

projects we have identifi ed to fruition. 

We will give regular updates on 

progress using our dedicated website 

and through press releases. 

If you wish to fi nd out more or just 

keep an eye on our progress, please 

visit our dedicated website at 

www.wiltshire.gov.uk/salisbury-future
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Please recycle

Future Salisbury, 

Wiltshire Council, 

The Council House, 

Bourne Hill, Salisbury, SP1 3UZ

futuresalisbury@wiltshire.gov.uk

www.wiltshire.gov.uk/salisbury-future

Information about Wiltshire Council’s services can be made available on request 
in other languages and formats such as large print and audio. Please contact 

the council on 0300 456 0102, by textphone on 01225 712500 or 
by email on customerservices@wiltshire.gov.uk


