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Part 1.
Introduction

and objectives

The Trowbridge High Street public
engagement process provided an opportunity
for stakeholders and residents to learn more
about the overall programme aims and
objectives as well as the concepts for each of

the projects.

The survey, conducted over a two-week
period from 27 January to 11 February 2022,
was an early opportunity to ask questions
and seek feedback to help shape the future
delivery of the proposed programme of

investment for Trowbridge.

415 348 58 9

ONLINE ON PAPER BY EMAIL

RESPONSES

This survey was part of that process. By the engagement period close date of 11 February, 308 of

those said they were residents.




Written by an independent research agency,
IDA, this report summarises the main survey
findings, which in tabular form have been
analysed in full, cross-profiled by relationship
with Trowbridge and survey source. The
tabulations analyse every question in the
survey, on an anonymous basis, showing
aggregated numbers giving each answer

and percentages based on those responding
to each question, plus a % not answered.
Where questions have free-text answers, the
verbatim answers have been read and coded
into groups for quantified analysis. However,
verbatim comments for paper and email
responses were not entered and so were not
coded or analysed or reported on here. The
analysis is done in accordance with the MRS
Code of Conduct on respondent anonymity,
and under the rules of the Data Protection Act.
Individuals are not identified in the analysis or

the data so GDPR does not apply.
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Improvements

2 Sl I l I l l I Ia ry To improve the daytime experience of Trowbridge town centre, the most frequent suggestions
[

relate to having more shops, a wider range of shops, more places to eat, a cleaner environment

with less litter, more green spaces and trees, and a need to feel safer.

The survey provides an insight into the say they are residents, compared against a To improve the experience of Trowbridge town centre by night, the most frequent suggestions
opinions of some of the Trowbridge residents population of 33,000, which would provide relate to having more places to eat and a wider range, concerns about feeling safe, better street
and stakeholders, but it is not known how overall 95% confidence limits of c. + 6 % points lighting, and having more events or music.

representative the survey sample is of the if the sample selection had been random.

actual population or group. 308 respondents

Transport and access by improvements to bus services. Asked

to rate various characteristics in the

Most said they reach the town centre . R .
town centre, satisfaction is highestin

by car or by walking. Just over half said ' .
respect of having adequate parking

they have issues accessing the town . ) )
provision and having a comfortable noise

centre, mentioning traffic, parking,
level. Satisfaction is lowest in respect

crossings, uneven pavements, and a ,
of the suggestion that the town has a

lack of good cycle paths. The most likely

comprehensive offer, feeling safe, having River Biss Corridor

improvements to encourage people to . , )
good quality public realm, and being

travel more sustainably into the town A strong majority, 79% of those answering the question, thought the proposals were a

an attractive place to spend time. More

centre would be (in order): Tmprovements good/excellent idea. 9% commented on the wildlife/nature/environmental aspects and 9%

people disagree than agree with the
to footways’, Improved pedestrian/cycle

suggested keeping it clean and having more litter bins. 8% commented on making sure it

proposition that there are enough special

crossings’, Improved street lighting’, was safe. 6% gave negative views.

events/markets.
and ‘improving cycle facilities’, followed
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Town Hall

Asked how the offer from the Town Hall
venue could be improved, there was a wide
range of answers, particularly having more
live events, music, theatre. 13% suggested
good spaces for hire, 7% mentioned parent/
baby classes, 7% mentioned disability

access, and 5% suggested having a café or

restaurant. 7% gave negative answers, and

9% feel it would be a waste of money, other

things being more important.
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Satisfaction with current facilities/offerings

Overall, the highest level of satisfaction

with current facilities in the town centre is

in respect of ‘personal services' (e.g. salons,
travel, banks). There are reasonably good
levels of satisfaction with food shops (49%
satisfied), culture and recreation (e.g. cinema
and gym) (45% satisfied) and restaurants,
cafes and takeaways (42% satisfied, although
34% are dissatisfied). Satisfaction is
significantly lower in respect of evening leisure

(e.g. bars, pubs, clubs) and other retail outlets.

Asked to say what types of shops, services or

cafes and restaurants they would like/need

in the town centre, the most frequently made
suggestion was ‘Independent/privately owned
shops’, and ‘clothing shops’, then ‘restaurants,
including ethnic’, more ‘cafes/bars/bistros’,
and particular food stores such as bakers,
butchers, fishmongers. Some, but fewer than

10%, suggested a delicatessen or craft shops.

Most respondents engage with any shops,
businesses or leisure facilities digitally, mostly
through websites, followed by Facebook and
Instagram. A few use Google Marketplace,

and fewer still use Snapchat for this purpose.

The most frequently made suggestion for
businesses or services to enhance Trowbridge
town centre was some sort of leisure activity,
a leisure centre or family activities, followed
by clothing shops (general or specific, such

as Primark), followed by food shops such

as bakers, butchers, fishmongers, and

‘Independent’ shops. Cafes/bars/bistros/
Other comments/suggestions

The last question in the survey asks
respondents if they have any other ideas
for how Trowbridge town centre could be
improved. The most frequently mentioned

ideas were (in order):

*+ events, music, activities, things to do, in the

centre, parks, the Town Hall

+ the appearance and design of the town
centre, such as smartening shop fronts
and repairing/maintenance old buildings,

making the centre more attractive

* improvements to green spaces and

more planting

+ making it easier to walk around, linking

different parts, more pedestrian areas

+ cleaning up litter and having more litter bins

restaurant were also recommended. The
favourite things about Trowbridge town centre
are seen as the park, followed by the historic
buildings, ease of access/walking around the
pedestrian area, the cinema, then the coffee
shops/cafes, some specific shops such as

M&S, and the green spaces/river area.

* a better range and variety of shops,

independents

+ improving a feeling of safety: more police,
remove/house the homeless, ASB
concerns, generally make it feel safer,

especially at night

+ other specific suggestions, although
mentioned by fewer than 10% of those
answering the question, included traffic
management, filling the empty shops,
having lower business rates/rents to
encourage new businesses, improved/more
cafes, pubs and restaurants, places to sit
outside, development of the Bowyers and

Innox Mills sites, and more/cleaner toilets.



3. Methodology
and respondent

profile

This engagement process was initially
planned as a series of in-person events (it
was to include a launch and staffed public
exhibitions) as well as an online survey.
However, due to Covid, the in-person events
were cancelled, and the engagement was
planned as a series of online events as well as

unstaffed displays comprising namely:

+ Alive virtual event, which included a
presentation run through as well as a Q&A

session, held on Thursday 27 January 2022.

+ A small display about the Future High
Streets Fund in the reception areas of the
Town Hall, Civic Centre and County Hall,
between 28 January - 11 February 2022,
including hard copies of the presentation
and surveys (together with a receptacle for

completed surveys).

+ Online survey and presentation between 28

January - 11 February 2022.

+ Social media and press releases about the

development plans.

The presentations describe several proposed
developments in Trowbridge town centre,
these being government funded schemes
through The Future High Streets Fund. They
are detailed at https://www.wiltshire.gov.uk/

fhsf-trowbridge.

By the time the engagement period closed
415 people had completed the survey. These
results are summarised overleaf and within

the tables attached.

Asked what their relationship is with
Trowbridge town centre, three quarters of
respondents said they are residents, whilst
two thirds visit the shops, just over half visit
cafes, just under half use the leisure facilities,
and a little over a quarter ticked the answer

box ‘visit a place of worship/restaurants’ - it is

not known which.

FUTURE HIGH STREETS FUND TROWERIDGE

Public/Stakeholder Engagement
January - February 2022

In 2021 Wiltshire Council was successful in securing
£16.347 million of Central Government funding to develop
several projects in Trowbridge town centre.

We are now seeking your views and ideas
on the emerging work.

Find out how you can get involved here.

Engagement survey

+ Your comments are important to us;
the feedback gathered will help shape
these projects.

Relationship with Trowbridge town centre

Resident

Visit the shops

Use the leisure centres

Visit a place of worship/restaurants

« Please have a look at the presentation m

and complete the survey found next to
this banner and drop it into the box.

« Alternatively scan the QR code on this
banner or contact Wiltshire Council's

FUTUST HSGH STREETS FUSD TROWIRIDGE

by
Customer Services on 0300 456 0100 e
to request a different format.

+ All responses to be received by 5pm on 11 February 2022.

+ You are also invited to an online public meeting on
31 January at 6pm.

For details on how to join please visit
www.wiltshire.gov.uk/fhsf-trowbridge
or email us at: FHSF@wiltshire.gov.uk

« Alternatively scan the QR code on this

+ All responses to be received by 5pm

on 11 February 2022.

* You are also invited to an online public

Give us your views

In 2021 Wiltshire Council was successful in securing
£16.347 million of Central Government funding to develop
several projects in Trowbridge town centre.

We are now seeking your views and ideas on the emerging work.

Find out how you can get involved

* Visit www.wiltshire.gov.uk/fhsf-trowbridge
for full details of how you can take part.

poster or contact Wiltshire Council's
Customer Services on 0300 456 0100

to request a different format.

webinar on 31 January at 6pm.

For details on how to join please visit
www.wiltshire.gov.uk/fhsf-trowbridge (&

or email us at: FHSF@wiltshire.gov.uk  [X
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these projects ]
Completing the
survey!




4.1 Transport and access

Nearly three quarters of respondents said
they usually reach Trowbridge town centre

by car, although the proportion who say they
walk in is also quite high: 68%. The choice
may depend on the purpose of the visit, the
time they have, and needing to carry anything.
13% say they usually cycle, 11% say they

usually use public transport.

How do you usually reach Trowbridge
town centre

Car

74%
Walking
Cycling
O 13%
Public transport
. 11%
Other

2%

10

Just over half (56%) of respondents said they
have issues accessing Trowbridge town
centre - the most frequently mentioned
issues were: traffic, road crossings, parking,
pavements being uneven or littered, and a

lack of good cycle paths or cycle parking.

Respondents are most likely to visit the
town centre weekly (40%) or daily (26%).
One in ten said ‘just at the weekends’, the
remaining 24% of those answering the
survey visit fortnightly or less often. Asked
what time of day they usually visit, a
multiple-choice question, 56% said ‘Morning -
before noon’, 40% said ‘Early afternoon,
12-3pm’, and 8% said ‘Late afternoon,
3-6pm’. One person said they usually
visited the town centre in the evenings,

after 6pm.

The most likely improvements to encourage
people to travel more sustainably into the
town centre would be: Improvements to
footways' (mentioned by 53% of those
answering the question), Improved
pedestrian/cycle crossings' (40%), and
‘Improved street lighting’ (34%). 29%
mentioned improving cycle facilities. These
aspects are fairly evenly mentioned across
the different types of respondents and their
relationship with Trowbridge town centre,
although paper-based respondents are more
likely than others to say Tmproved pedestrian/

cycle crossing'.

Encourage more sustainable travel to

town centre

Improved footways

Improved pedestrian/cycle crossing
Improved street lighting
Improved cycle facilities
Improved pedestrian signing
13%
Improved cycle signing
Other

11

Looking at the ‘Other answers’ given, based
on those answering the question, the

most frequently mentioned spontaneous
improvement suggested related to improving
bus services, making them more frequent or
cheaper. All of the other suggestions were

mentioned by very few.

Improve bus service/more frequent/reliable

Cycle lanes/cycle parking/cycle routes

Better shops/more shops/restaurants/leisure

Feel safer/more lighting

Free parking/ better parking/park and ride

Traffic - better flow/direction/less/speeding

Disabled access/mobility

Always/walk

Cleaner areas

Cheaper bus charges

Toilets

More trees/trees to reduce pollution

Cars are necessary/cars required

Charging points

Safe crossing the roads/Zebra crossings

Other answers

7%

2%

2%

2%

2%

2%

2%

2%
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4.2 Improvements

Respondents were asked to comment

spontaneously on what they thought could be

improved in Trowbridge town centre by day.
More than half (58%) of those answering the
qguestion mentioned better shops and places
to eat. A quarter mentioned a need for a
cleaner environment with less litter,

Better selection of shops/places to eat

Cleaner environment/less litter

Green spaces/more trees

Safer in town centre/drunks/anti social

Building quality

Improve pavements

Less traffic/flow/safety crossing roads

17% suggested green spaces with more
trees, and 10% mentioned ASB and a need
to feel safer. 16% mentioned a wide range
of other things such as ‘more to do’,

‘fewer empty units’, a ‘better design with
parts more joined up’ and ‘one centre’,

‘pedestrianisation’.

Asked to comment spontaneously on what
could improve the experience of Trowbridge
town centre by night, having more and
better places to eat was the most frequently
made suggestion, closely followed by making
it feel safer and then by improvements to the

lighting. A further 16% of those answering the

guestion suggested entertainment, and 15%
suggested a greater police presence. ‘Other
answers’ included ‘better cycling provision’,
‘better design/layout/appearance’, ‘toilets’,
‘better/independent shops’, and ‘access/roads/

buses'.




Another open question asked respondents

if there are any areas of public space in the
town centre they would like to see improved,
and how. 71% made at least one suggestion,
but covering a wide range of locations. 25%
of those answering the question mentioned

the green areas/park, 14% mentioned Fore

River Biss

Pedestrianised area

Castle Place

More shops/pubs/fill empty shops
Old Bowyers

Silver Street

More generally, respondents were asked to
rate statements about various aspects of

the existing town centre, on an agreement
scale of 1 (Strongly agree) to 5 (Strongly
disagree). The highest levels of agreement,
satisfaction, are in respect of having ‘adequate
parking provision’ (59% of those answering

the question agree - highest, 68%, among

All of it 5%

The green areas/park/lane 25%

Fore Street 14%

Clean up/litter 12%

2 2 3
S K ES

Street, and 12% made general comments
about litter. 9% mentioned the River Biss. The
‘Other answers’ cover a wide range of specific
responses, each mentioned by fewer than

1%, including Wetherspoons, library, cycling,
station, old market, traffic, pavements, and

canal/waterways.

Car park

The High Street

Wicker Hill 4%

Better lighting

Unsafe

Central Square

Market St.

Town Hall

Toilets

¥ S ¥ S ¥ 2
R N3 R N3 R R

Other answers

paper respondents), and ‘the special events
and markets attract me to spend time’ (48%
agree), although two thirds disagree with the
proposition that ‘there are enough special
events and occasional markets'. 49% feel that
the town centre has a comfortable noise level,

45% disagree.

Aspects with much lower levels of satisfaction are ‘providing a comprehensive offer for visitors’
(85% of those answering the question disagree - lowest, 62%, among paper respondents),
providing ‘a sense of safety’ (78% disagree - again, significantly lower, 41%, among paper
respondents), being an attractive place to spend time (73% disagree, also much lower, 47%,
among paper respondents), and having a good quality of public realm (pavements, lighting, street

furniture and planting) - although these are different issues (73% overall disagree).
See the charts below.

Agreement about town centre characteristics

Adequate parking Special events and It has a comfortable Adequate pedestrian

and cycling provision

provision markets attract me noise level

8% 6%

14%
33% 35%
26%
41%
34%
6%
12%

6% 27%

Has enough special It has good It has an attractive place Has a good quality of
events/markets signage/wayfinding facilities to spend time public realm

4% 2% 2% 2%

23% 32%

32%

It provides a sense Comprehensive offer
of safety for visitors

20 1% 10, Strongly agree

0,
3% Somewhat agree
Neither

Somewhat disagree

Strongly disagree



4.3 Trowbridge Trail

4.4 River Biss Corridor

The proposals for a Trowbridge Trail were well of those answering the question) mentioned

received. Nearly two thirds (60%) of those that it would encourage tourism. 12% gave a
answering the question simply said that it negative answer.

was a good/excellent idea, whilst some (11%

Proposed ‘Trowbridge Trail’

Enhancing
heritage architecture

Supporting quality journeys

From A to B.

Encouraing places to

Gather.

Safe & attractive
lighting

Showcasing
local makers

Accessible
Designing places to surfaces

Enjoy.

Forming places to

Rest.

Asked what they thought of the proposed
improvements to the River Biss Corridor, 69%
answered the question. Of those providing
an answer, a strong majority, 79%, thought it
was a good/excellent idea. 9% commented

on the wildlife/nature/environmental aspects

Project Name: River Biss Corridar
Dvawing lame: FHSF Concepl Design Cverview

POCKET PARK
Regrade banks 1o create ‘amphithedter' style seating % aee

ANTAS, SCPECN oAl wWiTh natine trees, remave ash ¥
with d'= back te let light in
-H‘""--\____-— Lf\__

and 9% suggested keeping it clean and having
more litter bins. 8% commented on making
sure it was safe. 6% gave negative views, and
a further 3% feeling that it was a waste of

money, other things being more important.

KET PARK/PLANTING
‘Green’ paved area, permeable paee menks,
urban bres plantagg with vedetaled bordes

PLANTING

L Move cailing to edge, 1o sl manapement of vipetation and Borders and visws

nter thee charng!. Remave mon-rathe speces and sitabfish with native pollinaton
fotusied plating. Selactive planting to screen eS8 s b-5Taticn

NATURALISATION WITHIN CHANNEL
Creation of sinuous low flow channe! with graeel, boulders

'.'"F;r_a:lcrr PARK/PLANTING [1f funding premizs)

ansd wondy matenal, with supplamantany planting of aguatic ‘:{. Create path theough exisling green spaece: Clpar current vegetation
marginad plants, i pni Drees ol pedlace vt B maimlenantl" pocket park’ To Bclude
% nathe trfes §rossesiand benchos

Sm
Shires . 5

Site 2 J

== -

Trowbridge

([ e
Mast POCKET PARK/PLANTING

fruit tress mave reilings ack

Remnanve B (rde, replacéwith nathe _,/‘ k

and creste space for peopté b enjoy

Uheriyes

HEW FOOTBRIDGE
P Cronbt 3 now faotbrdge to hrk new
Foatpath 1o The Shafes

Car Park

PATH

Craate rn pedestian and cycke paih oo the south bank: Crgstion \= \
of the gath to include the planting of ratkes Truiting frées and Weir el I'L"'L

vegetatod verge. Mow street Iights Fratalled to provide macmum safety

wifh manimem disfurbance o bats

Path to be cpen and imnting finkirg Trowbiidps, County Hall

FLANTING
I'f_'_ ‘\‘:. Ennance riparian mangln and sonein wiall with nathes

me chemans or dog rose

Site 3

PATH

Rpmeray qulsting path and oreate wider
meaiginal 5re, Pre-planied cior rolls faed Into
channel margin, Refan some acoess for
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Crealing places to

Play.
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4.5 The Town Hall

4.6 Satisfaction with current facilities

in Trowbridge town centre

Respondents were asked to say in their own
words how the offer from the Town Hall venue
could be improved, work better for them.
There was a wide range of answers. Just over
a quarter of those answering the question
(just over a third of respondents did not

give an answer) suggested more live events,

music, theatre. 13% suggested good spaces

ATy

il Al 29 i e

for hire, 7% mentioned parent/baby classes,
7% mentioned disability access, and 5%

suggested having a café or restaurant.

The highest level of satisfaction with current
facilities in the town centre is in respect of
‘personal services’ (e.g. salons, travel, banks)

- 61% of those answering the question

7% gave negative answers, and 9% feel it

said that they were satisfied, 9% expressed

would be a waste of money, other things

being more important.

dissatisfaction. There are reasonably good
levels of satisfaction with food shops (49%
satisfied), culture and recreation (e.g. cinema
and gym) (45% satisfied) and restaurants,

i cafes and takeaways (42% satisfied, although

34% are dissatisfied).

7%

[ Satisfaction with current
facilities in town centre

@® Strongly agree

Somewhat agree

Food

Neither
shops

Somewhat
disagree

Strongly
disagree

Restaurants,
cafes, takeaways

9% 8%

19

Evening
leisure

Satisfaction is significantly lower in respect
of evening leisure (e.g. bars, pubs, clubs) and

other retail outlets.

In respect of levels of satisfaction with current
facilities, there are no significant differences
between the groupings of relationship with

the town centre or by survey source.

i Personal
services

2% 11%

Culture and
recreation

7% 7%

Other
retail
1%




Asked to say what types of shops, services

or cafes and restaurants they would like/
need in the town centre, just over a quarter,
28%, did not answer. The most frequently
made suggestion was ‘Independent/privately
owned shops’, 31% of those answering the
qguestion, and ‘clothing shops’ (also 31%), then
‘restaurants, including ethnic’ (21%), more
‘cafes/bars/bistros’ (23%), and particular food
stores such as bakers, butchers, fishmongers
(17%). 6% suggested a delicatessen, and 6%
suggested craft shops. Other suggestions are

at the 5% level or lower.

Respondents were then asked what they
thought of the mix of businesses, shops and
services in the town centre - this is very similar
to the previous question asking what people
think about current facilities and gives similar
results: satisfaction is shown as highest in
respect of personal services and food shops,
and lowest on evening leisure and ‘Other
retail'. Most people were unable to comment

on ‘Business services'.

oy = -
B -

=
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What do you think about the town
centre mix of?

Personal Food
services shops
4% 4% 8% 11%

13%
35%
27%
44%

21%

Business Restaurants

services

5% 3% 13% 2%

13%
26%
35%
53%

Culture and Other
recreation retail

2%

Evening
leisure

1% 99

22%
28%
40%

Asked if they engage digitally with any shops,
businesses or leisure facilities, more than half
(57%) said they use a website , nearly half (47%)
use Facebook, and 22% use Instagram. 12%

use Google Marketplace and 2% use Snapchat.

However, it is not possible to tell if these are
local shops or businesses or leisure facilities,
nor which digital media is used for which of
those three.

Engage digitally with shops/
businesses/leisure facilities

Website

Facebook

Instagram

. 22%

Google Marketplace



The survey then asks respondents to say Clothing shops (general or specific, such as

in their own words if there are any specific Primark) were mentioned by 16%, followed
businesses or services that would enhance the by food shops such as bakers, butchers, THE GREEN
town centre. Nearly half, 43%, did not answer fishmongers (14%), and Independent’ AREAS/RIVER/
MEADOW
the question at all, and 5% of those who did shops (also 14%). Cafes/bars/bistros were
answer said ‘No’. The most frequently made recommended by 11%, and a further 9%
suggestion was some sort of leisure activity, a recommended restaurants. 7% mentioned 5% mentioned
leisure centre or family activities, mentioned music or entertainment events. the churches, and

COFFEE SHOPS ¥ .
by 17% of those answering the question. AND CAFES s 15 other things were

. . . tioned by f
The favourite things about Trowbridge town centre to the respondents mentioned by tewer

than 5%.

CINEMA
COMPLEX

THE PARK

HISTORICAL
BUILDINGS AND B%g¢.
ARCHITECTURE .~ []]

THE
TOWN HALL

30% of respondents

“‘ EASY ACCESS, [

THE N EASY TO WALK (R
MARKET | - =2 a® %L AROUND THE \WEEONE
R PEDESTRIAN 3%

i o REA

OTHER R
SPECIFIC SHOPS _ did not answer this
MENTIONED, . question, and 11%

SUCH AS M&S of those who did
provide an answer

said ‘Nothing/not

much’.

/% 15%




4.7 Other comments/suggestions

Finally, respondents were asked if they had
any other ideas for how Trowbridge town
centre could be improved. More than a third
(35%) did not provide an answer. Of the 271
people who did answer, the answer range is
very wide and varied, as is always the case

with this type of ‘catch-all’ question.

The most frequently mentioned ideas for

improving the town centre were:

*+ events, music, activities, things to do, in the
centre, parks, the Town Hall, suggested by

22% of those answering the question

+ the appearance and design of the town
centre, such as smartening shop fronts
and repairing/maintenance old buildings,
making the centre more attractive,

suggested by 21%

* improvements to green spaces and more

planting (16%)

* access - making it easier to walk around,
linking different parts, joined up, more

pedestrian areas (14%)

24

« litter and litter bins (13%)

*+ better range and variety of shops,

independents (11%)

+ aspects of safety: more police, remove/
house the homeless, ASB, generally make it

feel safer, especially at night (11%)

+ other specific suggestions were all
mentioned by less than 10% of those
answering, including traffic management,
fill the empty shops, lower business rates/
rents to encourage new businesses,
improve/more cafes, pubs and restaurants,
places to sit outside, development of the
Bowyers and Innox Mills sites, and more/

cleaner toilets.

The 17% grouped into ‘Other answers’
covers a very wide range, all below 3% of
respondents, but in particular things such

as better lighting, improved signage around
the town, promoting activities, ‘should be like

Frome’, and things to encourage cycling.

The most frequently mentioned ideas for improving the town centre

22%

EVENTS, MUSIC,
ACTIVITIES AND g
THINGS TO DO

APPEARANCE
AND DESIGN OF
THE TOWN
CENTRE

IMPROVEMENTS
TO GREEN
SPACES

EASIER

ACCESS LITTER BINS

SR maker

g o= dmd 0 [EE| SAFER,

SR T S\ EspeciALLy AT
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ext steps

This engagement event was intended as an early
opportunity to find out more information about the
funded Trowbridge Future High Street Projects, as
well as providing the Future High Streets Fund (FHSF)
team with comments on the issues and opportunities
faced by the town centre, in order to inform potential

future interventions.

As the FHSF projects develop, there will be further
opportunities for your input on a project by project
basis. The timing and nature of each event will be
informed by each project and its programme and
could involve for example a formal 6-week public
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consultation or further “informal” engagement
events occurring in 2022 and/or 2023. We will be
updating the website https://www.wiltshire.gov.uk/
fhsf-trowbridge as projects advance and also will

follow up with press releases.

In the meantime if you have a query, or wish to
discuss any of the projects in more detail, please

email: FHSF@wiltshire.gov.uk.



